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1. Introduction.
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1.1. Presentation of the Report.
As in the previous 4 years, Europa Mundo Vacaciones presents its Sustainability Report for the
2019 fiscal year, presented for approval to its Board of Directors after a report from the
Department of Corporate Social Responsibility (CSR) to the Board, and with the consensus of
the General Management, and the departments of Europa Mundo Vacaciones.
This Sustainability Report has been prepared following the recommendations of the Global
Reporting Initiative (GRI) using the GRI Standards report, an exhaustive option, which was
implemented on 1 July 2018.
The GRI Standards for Sustainability Reporting (GRI Standards) are designed to be used by
organizations to present information about their impacts on the economy, environment and
society.
The structure of the GRI Standards is as follows:
a) The 100 series includes three universal standards:
- GRI 101. Fundamentals.
- GRI 102. General Contents.
- GRI 103: Management Approach.
b) The 200 series (economic issues), 300 series (environmental issues), and 400 series (social
issues)
A total of 136 indicators in the GRI Standard comprehensive option.
This Report through the GRI standards represent the best practices at a global level to inform
publicly about the economic, social, environmental impacts and about the contribution of Europa
Mundo Vacaciones (EMV) to the fulfillment of the Sustainable Development Goals (SDA), and
that our Stakeholders have a detailed, truthful and exact information of the execution during 2019,
and according to the degree of fulfillment of the Corporate Social Responsibility policies
developed in EMV
The period covered by the report is from 1 January to 31 December 2019, and it is an annual
report developed by the Corporate Social Responsibility (CSR) Department:
jpalma.rse@europamundo.com
rse@europamundo.com
The GRI table of contents is given in point 6 on pages 100 - 105.
Until now the Sustainability Report has not been externally verified, although with the new NonFinancial Information Law of 11/2018, EMV has a period of 2 years until 2022 to adapt to the law.
However, it is a criterion of the General Management and the CSR Department of the company
to carry out the verification of the Report in 2021, one year earlier than required.
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1.2. Letter from our CEO
This Sustainability Report is intended to be released in March 2020, and given the events that have
occurred due to the COVID pandemic19, we believe it is important to introduce this reflection by our CEO
as a letter of introduction to the Report.
THE WORLD WAR OF HOPE - Will the human species be able to learn and grow after this terrible
experience?
THE FIRST WORLD WAR IN WHICH WE ALL FOUGHT TOGETHER
In this new era, for the first time in the history of our species, the entire population, from all continents,
religions and races, are fighting a war... all with the same objective: together, to win in this war...
How painful is the history of humanity... there has been so much suffering, so much hate, so much
distance... So much destruction in the innumerable wars over the centuries... this one has an immensely
hopeful difference: they were always against each other, they all distanced us; they all left a dramatic trail
of desolation and tears that were generated by hatred, local selfishness, intolerance and walls...
For the first time in this war we are all together, together in tears, together in the fight against the disease...
for the first time in history this war will not separate us any more, but it is an opportunity to unite and to
seek together a better, fairer, more united, more sustainable future.
The first time that ALL HUMANITY, has the same objective, shares the same fears, feels united in tears.
An immense opportunity to realize that we inhabit only one planet and that what unites us has always
been much more than what separates us.
A war that may allow us to destroy walls and build bridges when we manage, humanity as a whole, to
overcome it and understand that we are sailing on the same ship: our beautiful blue planet.
Will the human species be able to learn and grow after this terrible experience?
The world war of hope!
Our commitment once again is to show our work through this Sustainability Report and the commitment
signed in 2016 with the Global Compact and the World Tourism Organization (UNWTO), of which we are
partners since 2014 and 2012 respectively. We renew this commitment and support for the Global
Compact, its 10 principles and the Sustainable Development Objectives, we also renew our commitment
to the UNWTO Global Code of Ethics for Tourism, observing and promoting its principles and courage
everyone to read our Report in order to get to know our organization, our team, everything we do and
represent.

Luis García - CEO Europa Mundo Vacaciones
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1.3. Company profile
1.3.1. Highlights 2019
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1.3.2. General contents
The commercial name, brand name, of Europa Mundo Vacaciones S.L.U.(EMV), is
Europamundo.
Our company is specialized in circuits. It markets its products in 57 countries, 20 in Latin America,
2 in North America, 12 in Asia, 4 in Africa, 13 in Europe, 4 in the Middle East and 2 in Oceania,
with a total of 589 distributors among Spanish Operators and Travel Agencies.
We are the main European operator of circuits in the Latin American market with more than 1,000
circuits: more than 800 in Europe, 170 in the Middle East, Asia, Africa and Oceania, 70 in the
Iberian Peninsula and Morocco, more than 9 in North America (USA, Canada and Mexico), and
more than 300 special circuits in English.
It has a total of 69 destination countries: 3 in North America, 2 in Central America, 41 in Europe,
5 in Africa, 4 in the Middle East, 12 in Asia and 2 in Oceania.
In the 2019 season, 142,776 passengers have traveled on all EMV circuits.
Guaranteed departures all year round and with the main characteristic of flexibility that gives it:
Route Stops, Rotary Circuits and Tailored Sectors, and guaranteed departures all year round.
EMV's head office is in García de Paredes, 55 28010 Madrid (Spain).
In June 2018 it finished its integration process in the JTB Corporation Group being Europa Mundo
Vacaciones 100% Travel Plaza Europe the European subsidiary of the JTB Corporation Group.
EMV has 195 people in the offices of Madrid, and outstanding personnel in Brazil, Argentina,
India, Thailand, Peru, Japan and in the main cities of Europe, being the annual average of the
personnel of 412 people, with an annual increase of personnel in the last 5 years of 9.5%, with
an average antiguity of 7.94 years, with an average age of 42 years and 53% of permanent jobs
in the company and 82.8% in the office personnel.
The policy of labour integration of women should be highlighted, as their hierarchical distribution
in the company's organisation chart is 66% middle management and 58% employees in the
company.
Our company marks its difference in diversity with 37 nationalities among its professionals from
the 5 continents, among their age ranges, from 21 to 71 years old, of religious beliefs, ethnic
origin, sexual orientation and disability.
Within its work team, it has personnel of 20 different nationalities in the Madrid office such as and
Argentina, Brazil, Bulgaria, Chile, China, Colombia, Cuba, India, Denmark, Spain, United States,
Italy, Mexico, Paraguay, Peru, Poland, Dominican Republic, Romania, Russia and Venezuela
among the guides and displaced persons 35 nationalities, such as Albania, Argentina, Brazil,
Belgium, Chile, China, Colombia, Croatia, Cuba, Egypt, France, Korea, Spain, USA, Greece,
India, Iran, Italy, Japan, Jordan, Mexico, Morocco, Portugal, Russia, Serbia, South Africa,
Switzerland, Syria, Sweden, Tunisia, Turkey, Ukraine, United Kingdom, Uruguay, Venezuela,
which gives this approach of diversity and multiculturalism.
The total number of operations, circuits, has been 56,218 corresponding to the series: Classic,
Tourist, Tourist more included and Combined.
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Net sales were 163,484,241.68 euros with an average increase over the last 10 years of 12.01%,
an EBITDA of 10,594,819.21 euros and equity of 42,643,771.57 euros.
Europe World Vacation has had a total of 447 employees throughout 2019, 252.56% of whom
were guides and 195.44% office employees, with an average of 412 people throughout the year.

% of the company staff

44%

56%

OFFICE
GUIDES

% of the company staff

42%

WOMEN

58%

MEN

The total number of people fixed in EMV is 239, 53% over the average of the year, being 148
among women and 91 among men, which represents 62% and 38% respectively.
The total number of temporary staff is 208, 110 women and 98 men, which represents 53% and
47% respectively
The number of permanent staff in the office is 155, with a percentage of women of 71% and 32
temporary staff, with a percentage of women of 63%.
The office working day is full time in 94% of the cases, and the average time of the temporary
employment contract between guide employees is 112 days.
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WOMEN

45
15
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Our supply chain has a total of 1,750 supplier companies with the following distribution:
- Hotels: 1,050
- Restaurants: 147
- Bus and transfer companies: 117
- Companies for visits and ferries: 149
- Others (optional excursions, local guides): 287
By geographical location:
- Europe: 85.17%.
- Africa and Oceania: 1.41%.
- Asia: 10.09%.
- America: 3.33%.
There have been no significant changes in the size, structure, and supply chain or capital
structure of the organization, including changes in operations or location.
The changes that occur annually are operational and due to business development.
EMV applies the principle of concern in the development and launch of new products and services
and does not affect the environment according to Principle 15 of the Rio Declaration on
Environment and Development of the United Nations.
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EMV is an affiliated member of the World Tourism Organization, and in 2016, signed its Global
Code of Ethics for Tourism:
https://webunwto.s3.eu-west1.amazonaws.com/imported_images/37802/gcetbrochureglobalcodeen.pdf

https://www.unwto.org/es
As a result of the work in this field, Europe World in 2019 supported and organized the
signing of 2 of its Operators, Status Travel and Travel AGT Code of Ethics to the Secretary
General of the UNWTO, Zurab Pololikashvili in Fitur 2019.
Europa Mundo is a member of the Spanish Network Global Compact, signing up to and
complying with its 10 Principles in 2016:
https://www.unglobalcompact.org/what-is-gc/mission/principles

https://www.pactomundial.org/
Since 2015 Europe World is a partner of World Travel & Tourism Council (WTTC):

https://sp.wttc.org/about/
The Spanish Network of the Global Compact is working with a group formed by 26 companies
from the tourism sector, with a very special role in Fitur and the International Tourism Day.
The founding members of this working group were 14 companies, including EMV, in September
2016 and there are currently 26, with the challenge of:
- To lead the most relevant ODS for each entity with awareness and dissemination actions among
their main stakeholders.
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- Improve the implementation of ODS in the strategies of each of these organizations.
The Decalogue for Business Action in the Tourism Sector in terms of ODS proposes actions
linked to ODS 5, 8, 9, 11, 12, 13, 14, 15, 16 and 17. The actions proposed by the Covenant to
tourism companies include ensuring equal wages and opportunities for women, consolidating a
quality and long-term employment offer, committing to innovation and digital transformation and
preserving destinations by promoting local culture and products to make them more sustainable.

https://vimeo.com/user11067358
https://youtu.be/kqXG-bJ2wfo
https://youtu.be/OqLw4FqMXgA
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1.4. Our commitment
1.4.1 Sustainability in Europamundo
a) Strategy
There is no specific statement from our CEO, the company's top executive, as to the relevance
of sustainability to the organization and its strategy for addressing sustainability.
The general vision and strategy in the short, medium and long term regarding the management
of significant economic, environmental and social impacts caused or contributed to by the
organisation, as well as those that are directly related to its activities, products or services as a
result of relations with third parties (stakeholders), are carried out through the responsibilities at
executive level that will be seen in the section b) Governance.
There is no description of the main impacts, risks and opportunities, of significant economic,
environmental and social impacts and the challenges and opportunities related to these, including
the effects on stakeholders and their rights, defined in national legislation and relevant
internationally recognized standards.
In the tourism sector and especially in this market of Tour Operators and Travel Agencies
Wholesalers there are some important risks and impacts such as Climatic catastrophes,
Pandemics, Currency devaluations, Changes in Governments and Terrorism, of our clients'
countries and of the countries of our destinations, mainly in areas such as Europe where our
circuits are mainly developed.
All these impacts and risks are evaluated and assessed on a case-by-case basis, and from time
to time by the different decision-making working groups of the company.
b) Governance
EMV's governance structure is in its highest body the Board of Directors or "Board of Director
Meeting", formed by 3 of the main executives of Europe World, plus another executive
incorporated to the Board with voice, but without vote, plus other two members, the maximum
representative of Travel Plaza Europe the owner in 100% of Europa Mundo Vacaciones at June
30th, 2018 and the CEO of Kuoni Travel Investment company 100% of JTB Corporation Group.
There is another specific body that does not meet periodically, but when required by the incidents
that occur throughout the financial year of the company, such as the Emergency Committee, or
those working groups created for times of crisis.
The Emergency Committee is a board formed by the company's top executives, the operational
and communication departments to analyse, make decisions and execute them when
extraordinary situations occur that affect the company's normal activities such as humanitarian
and natural disasters, pandemics and terrorism.
The process of delegation of authority follows the hierarchical scheme of the company's
organizational chart.
https://www.europamundo.com/info_organigrama.aspx
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EMV has a structure of managers, middle management, directors, heads and department
heads, department assistants and area heads, empowered to implement the basic guidelines
for managing the organization's activities.
The responsibility at executive level of the economic issues falls on the Financial Management
of Europa Mundo under the supervision and control of the General Management and the Board
of Directors.
Responsibility at executive level for environmental issues falls to the Department of Corporate
Social Responsibility, and the Good Practices Committee with the support of the Foundation's
Assessment Committee under the supervision and control of the General Management and
Presidency of the Europamundo Foundation.
Responsibility at executive level for social issues falls to HR, with the support and mediation of
the Corporate Social Responsibility Department under the supervision and control of the
General Management.
The consultation processes on economic, environmental or social issues between the interest
groups and the maximum governing body of the company are carried out between the
maximum representatives or decision-making bodies of each of the companies and EMV,
following the responsibility criteria according to the issues, be they environmental, social or
economic.
The President of the Board of Directors is Berend Lund Christian, Director of Corporate
Planning in Europa Mundo and responsible for the integration of Europa Mundo in the JTB
Group and whose main function on behalf of JTB is to ensure that EMV operations follow the
criteria and policies of the JTB Group.
The current president exercises a high level of professional commitment, leadership, and
involvement in the work that attest to his capacity and suitability for the position.
The criteria used to appoint and select the members of the highest governing body of Europa
Mundo, its Board of Directors are based on the knowledge, experience, functions and positions,
of the top executives of EMV, Travel Plaza Europe and Kuoni Travel Investment companies
100% of the JTB Corporation Group.
The highest governing body, the EMV Board of Directors, meets quarterly and will meet in the
event of an exceptional situation or conflict between the corporate and individual interests of
each of its members, and even if it arises with some of the Interest Groups.

EMV's mission is to create experiences in our clients, in their trips, that allow to know different
cultures through flexible circuits, with the best relation quality price.
This mission is enhanced by a vision of continuing to be a leading and innovative company in
the tourism sector, customer oriented, committed to technology, creativity, safety, and above
all, to responsible and sustainable tourism.
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The members of the organization, all the EMV staff have knowledge of the maximum governing
body in economic, environmental and social issues, as well as the detailed structure following
the responsibility criteria according to the issues, whether they are environmental, social or
economic.
The processes to evaluate the performance of the maximum governing body with respect to
the management of economic, environmental and social issues are carried out quarterly
through its Board of Directors, formed by the maximum executives of EMV, the maximum
executive of Travel Plaza Europe, company that has absorbed EMV, being 100% JTB
Corporate since June 2018, and the maximum executive of Kuoni-Tumlare, being also 100%
JTB Corporate.
The Board of Directors formulates and approves the annual accounts audited by the auditing
company Deloitte which has a 4 year contract, until 2019 with EMV.
The Board of Directors meets four times a year and in these meetings the evolution of the
company is assessed and relevant aspects are commented.
As the company is part of a JTB Corporate group of companies, it is subject to certain controls
(Internal Audit and the Group's own Audit every 3 or 4 years) in which business processes are
reviewed and verified, identifying risks and how to control them. There are also internal controls
known as "Sharepoint", whereby every month a series of documents must be uploaded to an
Intranet (with access codes) to comply with internal control, marked by the Internal Audit in
Zurich of Kuoni Travel Investment, a company that provides central services in Europe for the
JTB Group.
The various stakeholders, such as staff, suppliers and customers, collaborate in the
development of daily management.
The Board of Directors, from the moment the economic budget is approved, carries out periodic
controls of its compliance and evaluates its management.
Formal and periodic evaluations and the analysis of their impacts, risks and opportunities are
carried out by the different governing bodies specifically in each case, in each situation that
gives rise to such impacts or risks for the company.
The evaluation and formal approval of the Annual Sustainability Report is the responsibility of
the General Management after approval by the EMV Board of Directors and consensus by the
company's departments.
The design, and the technical implementation following the recommendations of the Global
Reporting Initiative (GRI) and the GRI Standards reporter exhaustive option, correspond to the
Corporate Social Responsibility (CSR) Department of EMV.
The process to communicate information to EMV's highest governing body, its Board of
Directors, is carried out through the company's Internal Audit Department, the Group's Internal
Audit, and the departments involved in each case, regardless of the degree of analysis carried
out, and the level of "concern".
No information is available on the nature and total number of critical concerns reported to the
highest governance body. This is confidential information, information of a sensitive nature that
is collected quarterly in the minutes of the Board of Directors.
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No information is available on the remuneration policies of the highest governance body and
the company's senior executives in terms of fixed and variable pay, bonuses, severance pay,
retirement benefits. This information is of a sensitive nature and is included in the minutes of
the Board of Directors.
At the moment EMV does not have a policy of retirement benefits for all EMV personnel.
The salary bands of our human capital are based on experience, degree of responsibility and
seniority within the company. It is our policy that the salary for the personnel with more than 3
years of seniority, is in the 9% above the average of the categories of the collective agreement
of travel agencies.
The determination of the remuneration and salary policy is strictly internal. No external agents,
such as specialized consultants, participate. It is an attribution of the General Management with
the technical support of the Human Resources Department.
The average annual remuneration of all staff in Europa Mundo, without taking into account the
best paid, the company's top executives, is of 26.238 €.
The average rate of annual salary increase for all EMV personnel in 2019, without taking into
account the company's executives, was 4.21%.

c) Membership in associations
Europa Mundo Vacaciones is a member:
- Affiliate of the World Tourism Organization (UNWTO) since 2012, as well as of its international
programme ST-EP, programme for the eradication of poverty through Sustainable Tourism
Projects.
- It participates as a signatory partner of the Global Compact Spanish Network since 2014.
- Partner of the World Travel & Tourism Council (WTTC) since 2015.
- Since 2016 we are members of the European Tourism Association (ETOA).
https://www.etoa.org/
Since 2016 EMV has signed:
 The European Community Transparency Register:
https://ec.europa.eu/info/about-european-commission/service-standards-andprinciples/transparency/transparency-register




The Diversity Charter in 2016: http://fundaciondiversidad.org/que-es-charterdiversidad/
The State Pact for Children of the Spanish Committee for UNICEF:
https://www.unicef.es/actua-por-la-infancia
The World Tourism Organization's Global Code of Ethics for Tourism.
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Adherence to the Spanish Network of the Global Compact.

WTTC Buenos Aires Declaration on Illegal Trade in Wildlife in 2018:
https://www.wttc.org/-/media/files/summits/buenos-aires-2018/wttc-buenos-airesdeclaration- with-signatures.pdf
Adherence to Randstad's Value Management initiative in 2018:
https://valores.randstad.es/
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1.4.2 Material issues, materiality matrix
The Sustainability Report must reflect those economic, environmental and social aspects of our
company that substantially influence the stakeholders.
The study of material issues allows us to identify and distinguish between those aspects relevant,
on which we can report and inform, of those others that are not relevant and therefore they can
be ignored. In this way, more importance, more priority is given to issues more important for the
company in terms of sustainability.

EMV establishes some priorities in the materiality analysis to assure the sustainable strategy of
our company and the result is a matrix with 10 relevant issues that are developed along this
Sustainability Report.
The list of material issues that EMV has prioritized to be included in this report are
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Customer satisfaction.
Human capital development.
Responsible relationship with suppliers.
Local communities and socio-economic impact.
Diversity and Equality Policy.
Health and safety in the workplace.
Emotional Salary
CO2 emissions and their compensation
Energy efficiency
Waste management

The material topics of this Report are introduced through the management approach with some
general requirements such as:
- The explanation of the material subject and its coverage. GRI 103 -1
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- Its components such as: Policies, commitments, objectives and goals, responsibilities,
resources and specific actions such as processes, projects, initiatives. GRI 103-2
- Evaluation. GRI 103- 3
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The challenge of transforming our Planet

1.4.3. Europa Mundo Vacaciones contribution to the principles of the Global
Compact and the Sustainable Development Goals (SDGs)
PRINCIPLES OF THE GLOBAL COMPACT.
In 1999 at the World Economic Forum (Davos Forum) the United Nations Secretary-General
At the United Nations, Kofi Annan announced an instrument, the United Nations Global Compact,
as a means of promoting sustainable development by seeking the collaboration of the business
sector. It was the largest voluntary initiative for Corporate Social Responsibility in the world with
13,000 signatories from more than 170 countries.
The aim of the Global Compact is to transform the global market, empowering the private sector
on the basis of 10 principles related to Human Rights, Labour, Environment and Corruption.
As a signatory of the Global Compact, EMV works with the ten principles as pillars, in order to
face the challenges of Sustainable Development.
The Global Compact shows us the correlation between the ten principles that manage risks and
the 17 ODS to contribute to sustainable development and find business opportunities.
The 10 Principles of the United Nations Global Compact in the areas of human rights, labour, the
environment and anti-corruption enjoy universal consensus, and are derived from
- The Universal Declaration of Human Rights.
- The International Labour Organization's Declaration on Fundamental Principles and Rights at
Work.
- The Rio Declaration on Environment and Development
- The United Nations Convention against Corruption.
The UN Global Compact asks companies to adopt, support and enact, within their sphere of
influence, a set of core values in the areas of human rights, labour standards, the environment
and anti-corruption.
EMV through its Sustainability Report describes each one of the principles, its fulfillment, the
commitment of its monitoring and the continuous improvement in search of the excellence of our
company mainly through its Code of Ethics, its Good Practices Manual, the JTB Code of Conduct
and the World Tourism Organization's Code of Ethics.
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PRINCIPLE 1.

UNHCR SYRIAN REFUGEE IN LEBANON

EMV declares within its first action criterion "a) Respect to legality, human rights and ethical
values", of the Ethical Code, which assumes the commitment to act at all times in accordance
with the legislation in force, the international ethical norms and the respect to human rights.
EMV's activities are developed in accordance with the Code of Ethics of the World Tourism
Organization, the principles of the United Nations Global Compact, the Universal Declaration of
Human Rights, the Declaration of the International Labor Organization and the Unicef Declaration
of the Rights of the Child and the United Nations Convention on the Rights of the Child.
All EMV employees and stakeholders must comply with the laws in force in the countries where
their activity is developed, with an ethical behavior in their actions.
https://www.cloudeuropamundo.com/files/rsc/CODIGO%20ETICO%20DE%20EUROPA%20MUNDO%20VACAC
IO NES.pdf
PRINCIPLE 2.

UNHCR SYRIAN REFUGEES IN LEBANON

EMV signed in 2017 the State Pact for Children of Unicef, an agreement that guarantees the
necessary childhood policies so that children have all the rights they deserve to develop their full
potential within our society.
In addition, EMV committed and adhered to the principles enshrined in UNICEF, contained
especially in the Convention on the Rights of the Child, the Optional Protocol against the
exploitation, pornography, sex tourism and other forms of sexual abuse with minors.
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PRINCIPLE 3

AMWAE. WAORANIS WOMEN ECUADORIAN AMAZON

EMV does not prevent freedom of affiliation and the effective recognition of the right to collective
bargaining. Although at the moment our company does not have no trade union representation
body or Works Council, although it is regulated by the Collective Bargaining Agreement
Resolution of November 3, 2016, of the General Directorate of Employment, by which the Statewide Collective Bargaining Agreement for the travel agency sector (20162018) is registered and
published.
https://www.boe.es/boe/dias/2016/11/21/pdfs/BOE-A-2016-10952.pdf
In 2014 the Good Practices Committee was created and since 2017 there is another body, the
Protocol for the Mediation of Conflicts and Workplace Harassment.
https://www.europamundo.com/rsc_docs_economicos.aspx
PRINCIPLE 4.

LIGTHS OF HOPE. PERSONAL AND PROFESSIONAL TRAINING

It also establishes that all EMV personnel have the obligation to treat fairly and respectfully
all their colleagues, subordinates and superiors.
In its Good Practice Manual, EMV includes in point b) Principles of equal opportunities and
non discrimination, rejecting any manifestation of violence, physical, sexual, psychological,
moral or other harassment, abuse of authority at work and any other conduct that
generates an intimidating or offensive environment for the personal rights of the workers.
The relations of the groups of interest and specially of EMV employees, and the
collaborating companies will be based on professionalism, respect and mutual
collaboration.
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PRINCIPLE 5.

FOUNDATION CASA RARA. SHELTER.

Hazardous work jeopardizes the physical, mental or moral development of the child,
either by its nature or by the conditions under which it is carried out.
Given the concern that exists for the continued practice of sex tourism and because
children are particularly vulnerable to it, EMV is committed to this cause and adheres to
the principles enshrined in UNICEF, contained especially in the Convention on the Rights
of the Child, the Optional Protocol against the exploitation of children, pornography, sex
tourism and other forms of child sex abuse.
Also included in article nº1, point 3 of the Code of Ethics of the World Tourism
Organization: The exploitation of human beings, in any of its forms, especially sexual,
and in particular when it affects children.
PRINCIPLE 6.

PROJECT PEARLS. OPPORTUNITTIES FOR WOMEN

PASOS COOPERACIÓN. BASIC EMERGENCY WORKSHOP

In its Manual of Good Practices in its point b) Principles of equal opportunities and nondiscrimination.
EMV will guarantee non-discrimination on the basis of race, colour, nationality, social
origin, age, sex, marital status, sexual orientation, ideology, political opinions, religion or
any other personal, physical or social condition, as well as equal opportunities among
personnel.
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PRINCIPLE 7.

PASOS COOPERACIÓN. HEALTH VOLUNTEERS UPPER MIDDLE ATLAS

EMV wants to contribute favouring the sustainability of the environment so since 2016 EMV
consumes energy from renewable sources, "green energy" and also made its first energy
audit with the idea of adopting a series of measures aimed at reducing energy
consumption, as well as the diagnosis of the Madrid office facilities.
Also the Madrid office has important energy reductions with the incorporation of all the
lighting with LED bulbs that reduce the consumption by 70%, and the use for our Euro VI
bus circuits, the most efficient in CO2 of European Union
PRINCIPLE 8.

MEDICAL SOLIDARITY.HEALTH CARE IN THE INDIGENOUS COMMUNITIES OF BENI (BOLIVIAN AMAZON)

Environmental Responsibility in EMV is developed through an integral management
system:







Waste Management System. Recycling of paper, plastics, toner, batteries, electric and
electronic devices, mobiles.
Calculation and compensation of CO2 emissions. Planting around 15,000 trees per year
and in 2019 through 3 projects in China, Mexico and Peru
Green electricity in the Madrid office and in the warehouse, and LED bulbs.
Energy audit. With improvements in systems to reduce electricity consumption and
improve energy efficiency.
The most efficient buses in terms of CO2 emissions in the EU market, the Euro VI.
Awareness raising among EMV professionals and collaborators, and training workshops,
as well as corporate volunteering in environmental activities.
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PRINCIPLE 9.

EMALAIKAT FOUNDATION. BASIC AND EMERGENCY HEALTH CARE IN THE LLEMI TRIANGLE, TURKANA

EMV uses the most efficient buses in terms of CO2 emissions according to European Union
regulations, Euro V (10%) and Euro VI (90%).
Our on-line system is one of the most innovative and advanced in the market and in the tourism
sector. The development of the on-line system has made the digitalization a constant in the
company and with it the elimination of most of the paper printing.
PRINCIPLE 10.
EMV assumes the commitment to act at all times in accordance with current national and
international legislation, international ethical standards and respect for human rights.
And the Internal Audit department watches over the compliance and the fight against corruption
and other illegal conducts within its Compliance program system has made the digitalization a
constant in the company and with it the elimination of most of the paper printing.
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SDG, YEAR 4.
It has been 4 years since the United Nations approved Agenda 2030, seeking business
leadership as a way to maximize its contribution to SDG
We propose to make an introduction of the objectives from the beginning, since we think that who
does not know the past is not able to build a future.
In the year 2000 the member states of the United Nations established 8 Goals, the MDGs, the
Millennium Development Goals, whose destination was the developing countries and with the
primary aim of eradicating extreme poverty within 15 years.
Although significant achievements were made during those 15 years, goals such as gender
equality and climate change were not achieved.
In 2015, the commitment to achieve a more sustainable world was renewed and Agenda 2030
was approved with 17 Sustainable Development Goals, with business playing an important role.
"Contributing to SDG opens up significant business opportunities, optimizes client relationships,
improves conditions of access to capital and investor relations, increases employee motivation
and the attractiveness of the company to capture talent".
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INTEGRATION OF SUSTAINABLE DEVELOPMENT OBJECTIVES
STEP 1. UNDERSTANDING THE SDG
STEP 2. DEFINING PRIORITIES
STEP 3. ESTABLISHING OBJECTIVES
STEP 4. INTEGRATING
STEP 5. REPORTING AND COMMUNICATION
UNDERSTANDING THE SDG
From EMV we are committed with Sustainable Development and with the opportunities and
challenges that SDG present, and we participate in a direct and active way in many of them. At
your
At the same time, and through the campaign #COMPANIES4SDGs, in which EMV participates,
we try to bring the ODS closer to employees. Also through the close collaboration with the
Spanish Global Compact Network and its platform COMparte where during 2019 EMV has
registered 7 good practices contributing to the SDG 1, 3, 5, 8, 10, 12, 16 and 17.
In the pursuit of Sustainable Development, we seek to comply with all laws, regulations and
international standards on Social Responsibility. This implies the incorporation of the concerns
and expectations of our company and stakeholders related to human rights, society, corporate
governance and the environment in the decision-making processes of our organizations in order
to proactively identify, mitigate and, where appropriate , compensate for potential negative

impacts along our value chain.

DEFINING PRIORITIES
EMV has identified 6 priority SDG and specified how they contribute to its achievement and how
they especially affect the company such as SDG 5 Gender Equality, SDG 8 Decent Work and
Economic Growth, SDG 10 Reduction of Inequalities, SDG 13 Climate Action, SDG 16 Peace,
Justice and Strong Institutions and SDG 17 Partnerships for the goals.
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SETTING TARGETS
EMV makes known its priority SDG through the establishment of measurable and quantifiable
objectives, analyzing the progress made year after year in its established objectives. These are
the objectives in the year 2019:

SDG 5. GENDER EQUALITY.
A general objective is established in the Plan for Equality between Men and Women for the period
2017-2020: "To increase awareness of gender issues in the organisation, promoting the
development of women and paying special attention to avoiding any decision that directly or
indirectly discriminates against them", through 5 actions:
1. Promoting a culture of equality by ensuring the principle of equal treatment and opportunities
between men and women To this end, it is established that the percentage by sex in the staff
should be balanced at 50%. Currently, 58% of EMV staff are women, and 66% are women in
middle management positions.
2. Carrying out a training action for EMV workers. At least one training workshop per year on
gender issues.
3. A Guide for the revision of generic and standard documentation, to avoid the use of noninclusive language, has been created through an Inclusive Language Manual.
https://www.europamundo.com/rse_igualdad.aspx
4. Express statement by the EMV Directorate General:
EUROPAMUNDO "firmly believes that women and men are equal in human dignity, and equal in
rights and duties, and undertakes to give effect to the right of equal treatment and opportunity
between women and men, if as equal treatment and opportunity to all its employees regardless
of race, nationality, religion, political tendency, sexual orientation or social status".
"As Managing Director of this organisation, I am committed to and request the commitment of all
the people who work at EUROPAMUNDO, as far as they are concerned, to develop, maintain,
improve and strengthen this Equality Plan and, in short, to facilitate the application of the very
principle of Equality, for whatever reason, among all the members of the organisation".
https://www.europamundo.com/rse_igualdad.aspx
5. Revised the procedure for the selection of personnel to guarantee non-discriminatory selection
and the incorporation of women in those areas and positions where their representation is lower.
Guarantee the representation of women by at least 40% in areas where their presence is lower.
In addition, the Europamundo Foundation contributes to SDG 5 with several projects:
- Reduce gender-based violence by supporting at least 100 women victims. To this end, it is
working with the Victoria Association on a programme of action, defence and reaction against
gender violence, reaching a total of 160 women.
- Project in the region of Beni in the Bolivian Amazon Forest.
- Woarani women in the Ecuadorian Amazon Forest.
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WAORANIS. ECUADORIAN AMAZON JUNGLE

BOLIVIAN AMAZON JUNGLE

SDG 8. DECENT WORK AND ECONOMIC GROWTH
EMV, in its Manual of Good Practices talks about the principle of equality and non discrimination.
"EMV will promote equal treatment between men and women in access to employment, as well
as in training, working conditions, promotion and professional development of workers according
to the academic training, personal qualities and professional merits of the candidates and the
needs of the company".
Since 2015 the company has implemented what we call Emotional Salary, based on the concept
of diversity and decent and inclusive work for all. The Emotional Salary is implemented through
7 lines of intervention, 50 actions and has more than 30 indicators, in addition to specific
reconciliation measures and personal and family assistance through Europamundo Contigo.
To contribute to the improvement of SDG 8, we have set as a goal that the salary in EMV is 9%
above what the collective agreement of travel agencies indicates, and that the training courses
reach 100% of the staff. In 2019, salaries have been increased by 4.21% to meet the objective,
and 99% of the staff have enjoyed the training courses.

EMALAIKAT FOUNDATION. CLINIC (KENYA)
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SDG 10 REDUCING INEQUALITIES.
Europamundo Foundation, since its creation in 2011, has been carrying out social action and
development cooperation activities in areas and sectors of the population that are particularly
vulnerable. It is essential for Fundación Europamundo to reduce inequalities in the world.
Between 2011 and 2019, 148 projects have been carried out, benefiting more than 255,938
people.
The sectors worked on have been education, health, social action, sustainable tourism,
infrastructure, business creation, refugees, and homeless people. The aim is that at least every
year we reach a total of 10,000 direct beneficiaries, having reached 14,496 people and their
families by 2019.

24 PROYECTS OF THE EUROPAMUNDO FOUNDATION

SDG 13 CLIMATE ACTION
The sustainability of the planet is very important for EMV, as well as the effects of climate change.
That is why alternative transport is promoted, such as bicycles, electric scooters and there are
free parking spaces for EMV workers who come to work in this type of transport.
Every year we carry out a report with the measurements of the CO2 emissions of the company,
and its subsequent compensation in a reforestation project in Limay (Nicaragua). Until 2019,
around 60,000 trees have been planted.
Also in 2019, a total of 3,937.41 tCO2 has been offset through Factor CO2, to reach carbon
neutrality by supporting emission reduction projects in various countries such as Mexico, China
and Peru.
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These projects of great environmental and social impact focused on renewable energies,
avoided deforestation and sustainable transport. In this way, EMV contributes to the achievement
of the Sustainable Development Objectives (SDG) such as SDG 7 - Sustainable and Clean
Energy, SDG 8 - Decent Work and Economic Growth, SDG 13 - Climate Action and SDG 15 Life of terrestrial ecosystems.
In the EMV activity, at the moment, it is not possible to reduce CO2 emissions further, the
objective is to remain CO2 neutral through offsetting.
In our office in Madrid we have contracted green energy, and we use LED bulbs that reduce
consumption by 70%.
The search for the reduction of the environmental footprint has led us to carry out energy audits
every 4 years, in order to achieve energy efficiency. In addition, it uses the services of an energy
consultancy to implement measures to reduce electricity consumption.
EMV is concerned about reducing 70% of the CO2 emissions from buses through the most
efficient models in the market, Euro 5 (10%) and Euro 6 (90%), with the lowest emissions in road
transport.

SUSTAINABLE TRANSPORTATION IN MEXICO

DEFORESTATION AVOIDED IN PERÚ

SDG 16 PEACE, JUSTICE AND STRONG INSTITUTIONS
EMV believes in diversity, and in tourism as a way to know, understand and learn from other
cultures. We also promote tourism as a contribution to peace, coexistence, tolerance and respect
for the different people who inhabit the planet
Our coaches and circuits are places where people of different nationalities and cultures share
experiences, and are at the same time a vehicle for peace, diversity and coexistence. Our
passengers are of 83 different nationalities, our client-operators are of 69 nationalities and our
destinations are a total of 69 countries in the 5 continents.
Fundación Europamundo has worked through UNHCR in a project with the aim of providing
international protection to Syrian refugees in Lebanon. We have worked with a total of 330
beneficiaries.
The goal of working with this SDG is for at least 500 people to have access to justice,
effective, accountable and inclusive institutions.
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SDG 17 ALLIANCES TO ACHIEVE THE OBJECTIVES.
EMV has developed in the last years an associative net with National and International Organisms
and Entities like the World Tourism Organization within its Social and Ethical Responsibility Area,
and its International Cooperation Area, like the Spanish Network of Global Compact, the
European Tourism Association, the World Travel & Tourism Council and the signing of the
UNWTO Code of Ethics In 2019 EMV has promoted the signing of the UNWTO Code of Ethics
among its operators Status Travel (Ecuador) and Viajes AGT (Dominican Republic) establishing
to promote the signature of at least two operators per year.
Signatures such as the Diversity Charter of the Diversity Foundation, the adhesion to the Ranstad
value management initiative, the signing of the State Pact for Children of the Spanish Committee
of UNICEF, and the signing of the declaration of illegal trade in wildlife with the World Travel &
Tourism Cancel (WTTC) are worth mentioning. to promote the signature of at least two operators
per year.
Signatures such as the Diversity Charter of the Diversity Foundation, the adhesion to the Ranstad
value management initiative, the signing of the State Pact for Children of the Spanish Committee
of UNICEF, and the signing of the declaration of illegal trade in wildlife with the World Travel &
Tourism Cancel (WTTC) are worth mentioning.
Through Fundación Europamundo, collaboration agreements have been signed with various nonprofit entities such as Ecodes, Pasos Cooperación, Arboreal, Factor CO2, as well as collaboration
agreements with the UNWTO within its ST-EP programme.
Since 2016, through a strategic alliance between UNWTO, the Global Compact and 13 Spanish
tourism companies, they have been working together to develop the project "Responsible
Tourism, a Commitment
http://www.turismoyods.org/
Currently, in 2019, the Working Group led by the Global Compact with the Tourism Sector has
26 tourism companies and is developing campaigns such as World Tourism Day "moving forward
together for responsible tourism"
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INTEGRATING
EMV aligns its 6 priority SDG with its Social Action and Volunteering programs through the
Foundation and the annual Call for Proposals that it makes to finance projects for Social Entities.
In addition, there is permanent contact with EMV employees since the 26 volunteers of Fundación
Europamundo are EMV staff, and annually workshops and conferences are held in their offices
on topics related to volunteering, international cooperation or aid programs.

SDG 5 GENDER EQUALITY.
EMV aligns this ODS with one of its projects of the Europamundo Foundation, through the
Asociation Victoria on gender violence in Fuenlabrada (Madrid) and its more than 160 users. It is
a comprehensive program of Action, Defense and Reaction against Gender Violence evaluating
the needs of the users and the response of the system (judicial, police, health, integral and social
care system...).

RING THE BELL FOR GENDER EQUALITY. MADRID STOCK EXCHANGE

SDG 8 DECENT WORK AND ECONOMIC GROWTH
Since 2015 EMV wants to value its employees through non-monetary benefits and the Emotional
Salary was created with more than 50 actions in 7 axes of intervention, complemented with 11
specific conciliation measures and a personal and family assistance service, Europamundo
Contigo, Europamundo with you.

.
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SDG 10 REDUCING INEQUALITIES
EMV through its Foundation has financed 148 projects with 255.938 direct beneficiaries during
2012 to 2019, being 2019 24 projects with 14.496 beneficiaries in 17 countries. In addition, during
2019 more than 50 people and relatives of EMV employees have participated as volunteers in
the different volunteer programs such as: Dance, Theatre and Diversity with the Dan Zass
Association, Guau with Oxiria Foundation, Homeless People with Solidarity for Development and
international volunteer with the School in Nala (Nepal) with Amavida and health volunteering in
the High Middle Atlas (Morocco) with Pasos Cooperation.

PASO S COOPERACIÓN. HIGH ATLAS MEDIUM

OXIRIA FOUNDATION. GUAU

DAN ZASS. THEATER, DANCE AND DIVERSITY

SDG 13, CLIMATE ACTION.
• In 2019 EMV with the support of the Europamundo Foundation have
compensated their CO2 emissions through 3 projects:
- Power generation project in Tongliao (China) 2,137 bonds acquired from the
United Nations (CER)
- Sustainable transport project in Mexico City. 700 CER bonds.
- Avoided deforestation project in the department of Madre de Dios (Peru) 1,100
VERs acquired under the VCS standard.
On the other hand, through the Europamundo Foundation, 3 projects have been financed that
aim to help the climate and biodiversity:
- Our City, our mangrove forest in Panama City, which aims to promote the protection and
responsible use of water resources and sanitation, as well as sustainable consumption and
production.
- Support to the community initiative of cultural and ecological tourism in the district of Muheza in
Tanzania where it is proposed to support 145 families in the consolidation of a tourism iniciatives
cultural and ecological appeal of the area in which they are located.
- Health care in the indigenous communities of the department of Beni in the Bolivian Amazon
rainforest where the ethnic groups of the territory are supported in the development of
infrastructures that respect the environment and sustainability.
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SDG 16 PEACE, JUSTICE AND SOLID INSTITUTIONS.
Since 6 years ago EMV through its foundation has been collaborating with the United

Nations High Commissioner for Refugees in Spain (UNHCR) with the basic assistance for
Syrian refugee families in Lebanon, in the project of 2019.

UNHCR EXHIBITION IN EUROPAMUNDO

UNHCR. SYRIAN REFUGEE CAMPS IN LEBANON

SDG 17 ALLIANCES TO ACHIEVE THE OBJECTIVES.
• Since 2012 EMV has believed and felt the need to integrate itself in alliances
with national and international organizations in order to achieve its objectives.
- 2012 UNWTO and ST-EP Programme
- 2014 Global Compact Spanish Network
- 2015 WTTC
- 2016 ETOA
- 2016 EU international transparency

REPORTING AND COMMUNICATION
REPORTING
Since 2018, EMV is working closely with the Spanish Network of the Global Compact to
disseminate its good practices. Since 2019 EMV has published 7 good practices in the new
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platform COMparte of good practices in Sustainability of the Spanish Network of Global World
Pact:

- Oneema Waorani Women Project: Weaving crafts, building dreams by contributing
to SDG 5 and SDG 12.
- Rural Community Healing Tourism Project, Young Living Inkas contributing to
SDG 1 and 8.
- Emotional Salary, contributing to SDG 8.
- EMV and its Good Practices Committee, contributing to SDG 16
- Theatre and Diversity for People with Functional Disabilities contributing to
SDG 10 and SDG 17
- Project of health care and health promotion to the indigenous communities of
the Bolivian Amazon rainforest, contributing to SDG 3 and 5.
- Plan for equality between women and men, contributing to SDG 5.
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1.4.4. Ethics and integrity of the company
a) Ethics and integrity.
We are a company that not only sells trips but also EXPERIENCES. "Big dreams should not be
left alone in that, we must do everything possible, to turn them into reality, to fight for them, and
with your help we are getting it. Imagine that there are no frontiers, how nice it would be to be
able to add up all our differences instead of dividing ourselves by them".
In EMV we create a responsible tourism through which we try to transmit the importance of
valuing and taking care of our environment, the land that surrounds us, different cultures, and
different ways of facing life. All this thanks to the workers who make possible to transport to the
clients a great added value that is the passion for travelling.
OUR MISSION
Our mission is to create experiences in our clients, in their trips, that allow to know different
cultures through flexible circuits, with the best relation quality price.
OUR PRINCIPLES
The stated principles of the company are:
a) We are all Europamundo, and therefore each of us is the company's main asset.
b) We do our work with efficiency, responsibility and speed, adapting to changes.
c) We seek personal satisfaction and that of our customers.
d) Our behaviour and our image must reflect the seriousness and professionalism of the team
we form.
EMV travellers have included in their My Trip website a questionnaire that allows them to
voluntarily rate each and every one of the services enjoyed on the trip. The results will be
shown to you in our online system offering statistics in a comprehensive report that is
accessible in real time by our operators in the different countries. Each operator can only
access its own report with the latest data completely updated, so you can control the quality
of our services at all times from the point of view of the interested party, the traveler.
See the results of the survey in point 3.3. Clientele. Customer satisfaction, page 78
And those reflected in our Code of Ethics:
https://www.cloudeuropamundo.com/files/rsc/CODIGO%20ETICO%20DE%20EUROPA%20MUNDO%20VACACIONES.p
df

And in our Manual of Good Practices:
https://www.cloudeuropamundo.com/files/rsc/MANUAL%20DE%20BUENAS%20PRACTICAS%20DE%20EUROPA%20M
U NDO%20VACACIO.pdf
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RESPECT.

Europa Mundo Vacaciones respects the local cultures of each community and country where it
operates or countries of origin of passengers, adopting a committed attitude trying to contribute
to the socio-economic development of these places, and the knowledge of their cultures.
EMV takes as a fundamental value the respect to people and their dignity subscribing in its totality
to the declarations and agreements described in the Performance Criteria of its Ethical Code
point a) Respect to legality, human rights and ethical values.


DIVERSITY AND EQUALITY.

Europa Mundo Vacaciones attaches great importance to diversity and multiculturalism; it reflects
the globalized world and gives the organization specific and unique characteristics, which
undoubtedly enrich the working
environment but require a specific approach.
This cultural diversity in the company implies different customs, visions and perspectives. There
is mutual understanding, collaboration and continuous learning, serving as a bridge between
people who may initially seem distant from each other.
Therefore, an environment free from all forms of discrimination and harassment must be
maintained.
It has developed a Mediation and Harassment Working Group and a specific protocol:
https://www.europamundo.com/rse_mediacion.aspx
On 22 March 2007, Organic Law 3/2007, known as the "Equality Law", and Royal Decree-Law
6/2019, of 1 March, on urgent measures to guarantee equal treatment and opportunities between
women and men in employment and occupation, were approved, which includes aspects of
relevance to companies.
In parallel to this fact, EMV is aware that the incorporation of women to the labour market that
has been taking place in the last decades implies the need of a new approach in the Human
Resources policy that allows the real application of the principle of equal opportunities between
women and men.
As it cannot be otherwise, it "firmly believes that women and men are equal in human dignity, and
equal in rights and duties, and undertakes to give effect to the right of equal treatment and
opportunity between women and men, in particular through the elimination of discrimination
against women, irrespective of their circumstances or status".
As a result of this commitment, in November 2017 the Diagnostic Report on the Equality Plan
was drawn up in accordance with Organic Law 3/2007 of 22 March and an action plan with 5
measures to increase the organisation's sensitivity to gender issues.
https://www.europamundo.com/rse_igualdad.aspx
In 2020, it is intended to review the Equality Plan and adapt it to Royal Decree-Law 6/2019.
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TRANSPARENCY.

Transparency is a fundamental principle for clients, shareholders, suppliers and in general for
society, generating a climate of confidence in EMV business activity.
EMV assumes the commitment of giving its clients complete and precise information to carry out
their activities, making relevant financial and corporate information available to shareholders, and
contracting suppliers within a framework of free competition


PROFESSIONALISM.

The excellence constitutes one of the fundamental values for EMV, placing the satisfaction of the
clients, of the supplier companies and of the
staff at the centre of our performance.
EMV's performance with the stakeholders in general and in particular with the workers is of
honesty and professional responsibility, creating value for the environment where it operates, and
its clients.
EMV values the capacity and contribution of each one of the workers and the values and
principles that motivate them.


CONFIDENTIALITY.

EMV has the obligation to protect the personal and private information of each one of the groups
of interest, with special relevance in clients, staff, shareholders and suppliers.
The personal information requested must be adequate and relevant for the required purpose.
The information received must be safeguarded and only used for the purpose for which it was
transmitted, respecting the rights of access, rectification, cancellation and opposition and all in
accordance with current regulations in this area and internal rules on the processing and
confidentiality of personal data.
EMV follows the criteria of the Regulation (EU) 2016/679 of the European Parliament and the
Council of 27 April 2016 on the protection of individuals with regard to the processing of personal
data and on the free movement of such data, and complete its provisions, and our Organic Law
3/2018 of 5 December on the Protection of Personal Data and guarantee of digital rights and its
last modification of 25 June 2019.
 SOCIAL RESPONSIBILITY.
In the development of our activity we must take into account not only the economic benefit, but
also the social and environmental, which are called the 3 "p", Profit, Planet, People.
This implies that the company has to be environmentally sustainable
(Planet), it must be sustainable from the point of view of its interrelationship with society and how
it focuses its human relations both with its external stakeholders: customers, suppliers, and with
internal stakeholders: employees, close collaborators, partners (People) and, it must be
sustainable from the economic point of view (Profit) by achieving sufficient and stable profits in
the long term to guarantee the continuity and development of its activity.
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EMV through its Foundation is partner of the ST- EP program of the World Tourism Organization
acquiring the commitment to finance projects to attenuate the poverty through the sustainable
and responsible tourism, promoting the dialogue and the interculturality.
In addition, since 2016 it has its own Corporate Social Responsibility department that watches
over the social development that EMV's action generates in the environment, the respect for the
labor rights of EMV's personnel, the environmental impact of its activities and services and the
compliance with the legislation in force in Spain and in the international legislation.


DIALOGUE AND INTERCULTURALITY.

For EMV it is a basic principle the dialogue and the socio-cultural authenticity of the communities
in which it operates and in the communities of origin of the passengers and their customers,
reason why it will value very positively all those experiences, activities and projects that are made
from the Europamundo Foundation and EMV, to approach the dialogue, their cultures, their
customs, their uses to all the groups of interest and especially to all the EMV personnel, guides
and collaborators by their direct treatment, with the objective of the creation of a more tolerant,
diverse and sustainable world.
OUR VALUES
We want to share with you the values that are always present in EMV:
Customer orientation. We satisfy the needs of our customers, so that their expectations are
met, demonstrating passion for improving service and commitment to continuous improvement.
Responsibility. We are the largest operator of circuits in the Latin American market, which gives
us a great responsibility. In addition, the General Management of the company has the
responsibility of leading its work teams, involving them in the EMV project and transmitting the
company's values.

Creativity. EMV has a great capacity to identify, develop and apply innovative approaches to
everyday situations and problems in its area of responsibility to its customers and employees.

R&D. Over the last few years, EMV has developed an ON-LINE system, which is at the forefront
of the sector, incorporating advanced telephone systems for its 525 tourist guides. This
development in R+D facilitates sales, improves the quality and information of the service, and the
internal coordination.
Compromise. In EMV the enthusiasm is what moves us to give the best of us to others, to fulfill
the dreams of our workers and customers making them protagonists of the business challenge
of the Organization. It implies: listening, sharing, helping others, actively collaborating and
acquiring the highest level of commitment to effectively contribute to the objectives and results of
the Organization.
Flexibility. We assume new processes, situations, trends or resources with a practical and
positive sense. Our ability to adapt in different situations and with different people and cultures
makes us enrich ourselves personally and professionally.
Listen. We must emphasize our willingness and ability to receive and understand any
information transmitted to us by our stakeholders, our employees, customers, representatives
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and travel agencies. Europa Mundo creates "community", we like to listen to them. For this
reason, we create the necessary technological tools to approach their needs.
OUR OBJECTIVES.
Within EMV's philosophy, its objective is the need to work as a team, the sum of all, and the
importance that each person has individually, to listen to their suggestions, to receive their ideas,
to discuss their points of view. There is a clear need to work with our interest groups, distributors,
suppliers, travel agents, human resources. It is essential to establish ties with travelers to be able
to share their impressions, their photographs, their travel experiences through their e-mails, our
blog and our ocial Networks.
The success lies in the level of commitment or "engagement" of its staff to achieve the objectives
and perform their tasks, working as a team, but using their creativity and extra effort individually
as a person and professional, and absorbing the values of the company in their day to day.
At this moment, EMV work teams are made up of different generations, and the real challenge
is to keep them all committed and motivated.
Generations value things differently. There are less and less universal incentives and more based
not only on the generation but also on the employee's profile.

b) Advisory mechanisms and ethical concerns.
Europa Mundo Vacaciones provides the means for stakeholders to seek advice on ethical and
legal conduct and organisational integrity.
Communication can take place at various levels depending on whether the mechanisms
are internal or external.
Externally through the Corporate Social Responsibility Department: rse@europamundo.com, and
internally through three Working Groups with a certain degree of independence that monitor,
supervise and execute the principles of the Code of Ethics and the organisation's Manual of Good
Practices, such as the Good Practices Committee and the Protocol for Mediation and Harassment
in the Workplace, and Equality Plan:
rse@europamundo.com
https://www.europamundo.com/rsc_comite.aspx
https://www.europamundo.com/rse_mediacion.aspx
https://www.europamundo.com/rse_igualdad.aspx
https://www.europamundo.com/rsc.aspx

47

1.4.5. "Q" for Tourism Quality
The guarantee mark Q Calidad Turística is a Spanish mark of recognized prestige directed to
the voluntary certification of tourist services. A tourist organization obtains the Q for Tourism
Quality when it demonstrates compliance with the technical requirements that its corresponding
standard dictates. The organization must implement a management system oriented to
customer service and continuous improvement.
In July 2019, EMV passed a strict audit that assures that its service provision is a guarantee of
quality, security and professionalism. All this to ensure customers the best possible tourist
experience. The Institute for Spanish Tourist Quality issued a certificate that will be delivered at
the event organized in the week of Fitur of 2020.
The certificate, which covers a period of three years and is therefore valid until well into 2022,
recognizes the Tour Operator's focus on quality as one of the cornerstones of its business.

http://www.calidadturistica.es/
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WADI RUM. EUROPAMUNDO CONVENTION 2019

WADI RUM. EUROPAMUNDO CONVENTION 2019
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2. Our team
EMV's philosophy is based on the need of working in a team, since we believe that the sum of all
accounts, and the opinion of each worker individually as well. There is a clear need to work with
our stakeholders, including our employees, to establish links with travelers.
We know that, in order to achieve the objectives and the maximum satisfaction of the passenger,
the level of commitment of the employees is fundamental. That is why in the organization policies
and actions are developed and executed that involve, integrate and benefit the EMV Team, such
as the Diversity and Equality Policy, the Emotional Wage and the Development of Human Capital.
The internal mechanisms for monitoring, verification and evaluation are the Human
Resources Department (HR) and General Management to a greater extent, and to a lesser
extent through the Good Practices Committee, the CSR Department, and each of the
company's departments in the last stay.
We stop to explain in detail what each one of the mentioned policies consists of, with
specific actions and data with EMV's commitment to diversity and equality in its Team, and
making them feel integrated and involved with the organization.

2.1. Diversity and equality
In terms of diversity, EMV is part of the JTB Group, one of the largest tourism groups in the world,
which was founded in Japan over 100 years ago, currently has over 150 companies and more
than 900 offices in 39 countries around the world. Although Europa Mundo
was originally a family business, its average sales growth in the last 10 years has been 12.01%
per year, being the leader in Latin America of circuits in Europe, having also its own circuits in
USA, Canada, Mexico, Costa Rica, India and Japan, with 1,000 different tours, and with 142,776
passengers per year traveling in our circuits from 83 countries in the 5 continents, from the
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markets of Latin America, Spain, Portugal, and since 2016 countries like India, Thailand, the
Philippines, Malaysia, the United States, Jordan and Australia have joined.
Our company marks its difference in diversity with 37 nationalities among its professionals from
the 5 continents, among their age ranges, from 21 to 71 years old, of sexes, 58% of women in
its staff and 66% of middle management women, of religious beliefs, of ethnic origin, of sexual
orientation and disability with a percentage slightly below 2% of the General Law of Disability
(LGD).
Within its work team, it has staff of 20 different nationalities in the Madrid office and Argentina,
Brazil, Bulgaria, Chile, China, Colombia, Cuba, India, Denmark, Spain, United States, Italy,
Mexico, Paraguay, Peru, Poland, Dominican Republic, Romania,
Russia and Venezuela among the guides and displaced persons 35 nationalities, such as
Albania, Argentina,
Brazil, Belgium, Chile, China, Colombia, Croatia, Cuba, Egypt, France, Korea, Spain, USA,
Greece, India, Iran, Italy, Japan, Jordan, Mexico, Morocco, Portugal, Russia, Serbia, South
Africa, Switzerland, Syria, Sweden, Tunisia, Turkey, Ukraine, United Kingdom, Uruguay,
Venezuela, which gives this approach of diversity and multiculturalism.

EMV has 195 employees in the offices of Madrid, and outstanding personnel in Brazil, Argentina,
India, Thailand, Peru and in the main cities of Europe with a total of 525 guides, and average in
the company of 412 people with an annual increase of employees in the last 5 years of 9,5%,
with an average seniority of 7,94 years, with an average age of 42 years and 82,8% of permanent
jobs in the office personnel, and 53% in the company.
Gender equality in the company's governing bodies requires deputies to the managers, heads
of department, what Europa Mundo calls "seconds", and also in certain departments "heads of
area".

DISTRIBUTION OF SECONDS AND AEREA MANAGERS
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SECONDS
WOMEN

MEN

UNDER 30 YEARS OLD
0
BETWEEN 30 AND 50 YEARS OLD 8

0
4

OVER 50 YEARS OLD

0

1

AREA MANAGERS
WOMEN

MEN

UNDER 30 YEARS OLD
0
BETWEEN 30 AND 50 YEARS OLD10

0
1

OVER 50 YEARS OLD

1

0

20

5

According to the company's November 2017 Equality Plan Diagnostic Report, there is
equal pay for women and men.
https://www.europamundo.com/rse_igualdad.aspx
The table with the salary comparisons by sex and professional categories is attached:
Category

Women

Men

Total

Nivel 01

0

0

0

Nivel 02

168

146

314

Nivel 03

13

8

21

Nivel 04

19

8

27

Nivel 05

27

6

33

Nivel 06

13

4

17

Nivel 07

3

6

9

Nivel 08

5

1

6

Nivel 09

8

5

13

Nivel 10

2

4

6

Nivel 11

0
258

1
189

1
447

Administrative and workshop (Managers)

Salary
90.000-70.000 euros /gross per year

Number of
Men
1

Number
of
Women
1

52

70.000-50.000 euros/gross per year

0

2

50.000-30.000 euros/gross per year

5

8

30.000-20.000 euros/gross per year

0

1

Less than 20.000 euros/gross per year

0

0

TOTAL

6

12

Administrative Officers
Number of
Men

Salary

Number of
Women

90.000-70.000 euros /gross per year

1

0

70.000-50.000 euros/gross per year

1

0

50.000-30.000 euros/gross per year

3

7

30.000-20.000 euros/gross per year

8

15

Less than 20.000 euros/gross per year

0

0

13

22

TOTAL

Administrative Assistants
Number of
Men

Salary

Number of
Women

90.000-70.000 euros /gross per year

0

0

70.000-50.000 euros/gross per year

0

0

50.000-30.000 euros/gross per year

2

4

30.000-20.000 euros/gross per year

19

53

Less than 20.000 euros/gross per year

14

42

TOTAL

35

99

The rate of recruitment of office employees during 2019, by age group and gender, is as
follows:
REGISTRATIONS
WOMEN:

MEN:

- Under 30 years old: 6
- Between 30 and 50 years old: 13
- Over 50 years old: 4

Under 30 years old: 2
Between 30 and 50 years old: 2
Over 50 years old: 0

WORK LEAVES
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WOMEN:
• Under 30 years old: 6
• Between 30 and 50 years old: 15
• Over 50 years old: 1

MEN:
Under 30 years old: 2
Between 30 and 50 years old: 10
Over 50 years old: 1

The total number of employees who have taken parental leave, by sex, is as follows:
WOMEN:
• Under 30 years old: 0
• Between30 and 50 years old: 1
• Over 50 years old: 0

MEN:
Under 30 years old: 0
Between 30 and 50 years old: 3
Over 50 years old: 0

DIVERSITY DAY IN EUROPAMUNDO

Functional Diversity.
In our selection processes, we promote the inclusion of people with functional diversity, as it is a
safe bet to normalize and contribute to the creation of a fairer and more humane society for all.
Over the last few years we have collaborated with some social entities in activities or projects
such as the Randstad Foundation, the Juan XXIII Roncalli Foundation, and in this year 2019 we
have financed through the Europamundo Foundation a scientific project on the rare disease
Multiple Congenital Arthrogryposis, which is being carried out by the research company
Innomedyx, with whom we have collaborated in a gala to raise funds for the rare disease Dravet.
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22.2. Emotional Salary.
The success of EMV's philosophy lies in the level of commitment or "engagement" of its
employees to achieve the objectives and perform their tasks, working in teams, but using their
creativity and extra effort individually as a person and professional, absorbing the va-lors of the
company in their day to day.
EMV work teams are currently made up of different generations, and the real challenge is to
keep them all committed and motivated.
Generations value things differently. There are less and less universal incentives and more
based, not only on the generation, but also on the employee's profile.
That is why in EMV we consider that the way to achieve this is taking into account your needs,
your realities, either personal or professional through what we call emotional salary.
The emotional salary is a concept associated to the remuneration of an employee in which
questions of a NON-wage nature are included, and whose function is to conciliate, to accept the
divers values, to adapt processes to the different generations and to take advantage of the
diversity.
These compensations, while not directly in the worker's pocket, do pay into the worker's emotional
account.
The more enriching the working environment is, the greater the commitment of the employees to
the company, resulting in a fourfold increase in employee commitment, improving productivity
and daily coexistence, and a positive working environment and climate.
EMV staff, whether they are staff from the Madrid office, coordinators in the main
European cities or tour guides.
The number of direct beneficiaries:
- 195 people from the Madrid office.
- 252 guides.
- 7 coordinators in the main cities.
- Staff posted in 5 countries. Indirect beneficiaries: (447 families)
And consequently the whole company, EMV.
Emotional Compensation Plan that is based on 7 lines of action: work flexibility, workplace,
balance of personal-professional life, professional development, integration and sense of
belonging, promotion of voluntary work and socially responsible investment and other benefits, in
addition to 11 specific conciliation measures and personal and family assistance through
Europamundo Contigo seeking the reconciliation of personal, family and professional life.
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EMOTIONAL SALARY

TIME FLEXIBILITY.
In line with the work/life balance, time flexibility at work is essential to combine work with family
and/or personal, social and environmental projects.
WORKPLACE
The company provides the means for the comfort of the workers in the work places, as well
as in the rest times, within the working day, since it allows the use of the own facilities for this
comfort.
LIFE/WORK BALANCE.
The balance between work and personal life is increasingly demanded by professionals today, a
job that allows the balance of work, personal and family life.
PROFESSIONAL DEVELOPMENT.
Due to company needs, as an opportunity and incentive for the staff and in order to share
knowledge and skills, we develop workshops, training courses, conferences with professionals
from different fields and different learning programs both in our offices in Madrid and international
programs with some of our clients or subsidiaries of our business group JTB Corporation.
INTEGRATION AND FEELING OF BELONGING.
It is very enriching for the company to have a working environment among the employees that is
placid, relaxed, motivated and that the relationship among colleagues is positive. That is why the
company, through the Human Resources department, together with the Foundation, the Good
Practices Committee, the Equality Committee and the Mediation and Workplace Harassment
Working Group, develops the activities mentioned in the table above, "Emotional Salary".
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Recognizing the work done increases the feeling of belonging and personal satisfaction.
Observing during a business meeting or corporate event when someone has done a good job
can be an excellent incentive not only for the department or person in question to continue their
efforts on a daily basis, but also to increase the competitiveness and thus the performance of all
the people who collaborate in the organization.
PROMOTION OF VOLUNTEERING AND SOCIALLY RESPONSIBLE INVESTMENT.
EMV in the development of its Corporate Social Responsibility policy created in 2016 an own
department, of CSR, that tries to supervise the set of obligations and commitments, legal and
ethical that are derived from the impact that the company produces in the social, labor,
environmental and human rights areas looking for the maximum benefit of its group of interest.
OTHER BENEFITS.
In addition to all the measures and initiatives mentioned, we have other benefits, and among
these we would like to highlight the Conciliation measures, and in particular the Alares
programme, Europamundo Contigo, with more personal and family assistance in case of different
personal needs or illness.

2.3. Development of Human Capital
We look for excellence and means to contribute to the development and training of its employees
and to continuous improvement of our employees, that is why EMV is committed to put the
necessary he update of their knowledge in order to promote their professional progress.
EMV develops its training framework through initiatives or internal procedures and through its
Good Practice Manual and its Ethical Code, through the Human Resources Department and its
Foundation.
The EMV team improves its qualification thanks to the training and the experience, through
diverse programs of formation in the work like the "Functional Polyvalence" in which any person
in the months of low season, from November to March, can know other departments being made
practice to familiarize itself with these and facilitating the understanding to him of the internal
procedures of the company.
During 2019, we established a specific training plan for the development of skills and
competencies of our team focused on customer service, negotiation and communication (public
speaking and effective presentations).
Specific training was also provided in "Awareness of Equality", to foment a culture of equality and
promote the use of inclusive language.
In total, 9,029 hours to 409 people which represents about 0.99 courses per employee, with a
proportion of women of 63% compared to men of 37% in 48 training actions, not including the
training of our staff who participated in the international training program of the JTB Group in
other countries such as Japan, India, Thailand and Singapore.
The average number of training hours in 2019 per employee is 22 hours.
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Formación
Action 1
Action 2
Action 3
Action 4
Action 5
Action 6
Action 7
Action 8
Action 9
Action 10
Action 11
Action 12
Action 13
Action 14
Action 15
Action 16
Action 17
Action 18
Action 19
Action 20
Action 21
Action 22
Action 23
Action 24
Action 25
Action 26
Action 27
Action 28
Action 29
Action 30
Action 31
Action 32
Action 33
Action 34
Action 35
Action 36
Action 37
Action 38
Action 39
Action 40
Action 41
Action 42
Action 43
Action 44
Action 45
Action 46

Women
10
13
13
16
10
4
7
5
5
1
1
1
2
9
8
13
10
5
7
5
0
6
12
12
7
1
1
1
1
1
0
1
0
6
2
1
1
1
1
11
1
0
8
14
1
1

Men
11
10
15
19
5
0
3
3
2
0
0
0
0
7
8
3
12
7
5
7
1
4
2
2
2
0
0
0
0
0
1
0
1
5
0
0
0
0
0
2
0
1
4
3
0
0

Total
21
23
28
35
15
4
10
8
7
1
1
1
2
16
16
16
22
12
12
12
1
10
14
14
9
1
1
1
1
1
1
1
1
11
2
1
1
1
1
13
1
1
12
17
1
1

% Women
48%
57%
46%
46%
67%
100%
70%
63%
71%
100%
100%
100%
100%
56%
50%
81%
45%
42%
58%
42%
0%
60%
86%
86%
78%
100%
100%
100%
100%
100%
0%
100%
0%
55%
100%
100%
100%
100%
100%
85%
100%
0%
67%
82%
100%
100%

% Men
52%
43%
54%
54%
33%
0%
30%
38%
29%
0%
0%
0%
0%
44%
50%
19%
55%
58%
42%
58%
100%
40%
14%
14%
22%
0%
0%
0%
0%
0%
100%
0%
100%
45%
0%
0%
0%
0%
0%
15%
0%
100%
33%
18%
0%
0%
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Action 47
Action 48

1
21
258

0
6
151

1
27
409

100%
78%
63%

0%
22%
37%

Likewise, specific training was carried out with the Conflict Mediation and Workplace Harassment
groups, to identify and deal with harassment in the workplace, and with the Equality Commission.
These internal training courses should include, but are not limited to, the number of hours of the
training courses for the annual travel and convention.
Programs to improve employee skills and transition assistance programs:
Continuous training courses that, due to the company's needs, remain operational throughout the
year, regardless of the high or low season. An example of this is the English courses offered to
all personnel, an initiative carried out since 2015
- Alas Workshops: In order to share knowledge and skills, questions and concerns, trades and
arts, we have created practical workshops given by people from the EMV team (office, guides,
etc), where we build tools to be more capable, happier and thus be able to improve in any aspect
of our life.
- Health and Prevention Week: activity created to raise awareness and promote a healthy life
through workshops, dynamics and conferences such as "Stop Smoking",
"Healthy Eating", "Conflict and Harassment Management".
- Professional training programs: Office automation (Excel, Word, Access, Powerpoint),
Finance (Accounting, VAT, Income Tax), Skills (Customer Service, Negotiation, and
Communication), Languages (Portuguese, English) and specific (Amadeus, CSR and HR). - Onthe-job training programs: Multipurpose program in which all employees, office and guides, can
get to know all the departments of the company.
- Internal mobility programme: Opportunity to change jobs and departments annually, before the
start of the high season.
- Opportunity to apply for new positions.
- Newly created projects. The employee can propose to the company the creation of a new
department or professional area because new operational needs arise in the company.
- Free trip of prospecting, training and revision of itineraries of up to 15 days for the employee
and a reduction of 50% of the companion. On trips not owned by the company at cost prices.
So far, EMV does not carry out periodical performance evaluations, although the company is very
interested in its realization and development for the satisfaction and skills of its employees, and
is working on it and is planning to implement it in the year 2020.
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EUROPAMUNDO MEETING. ANNUAL CONVENTION
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2.4. Museum of Tourism
In 2019 the idea arose through the Coordinator of the Museum of Tourism to be able to
have in EMV some showcases, a room with various themes.
What is the Museum of Tourism?
The Museum of Tourism is an initiative that aims to remember the history of the sector, honoring
and dignifying those professionals who have been working until today. Its main objective is to
highlight the people, companies and destinations that have laid the foundations of the travel
world, spreading the history of tourism through old material such as travel guides, photos,
postcards, brochures, posters, thus honoring those who have gone before us. The project aims
to be participatory and the objects we are recovering are placed in "Rooms", which are
showcases located in places that may be in different places, different cities and different countries
So far, more than 100 people, more than 50 companies and more than 30 institutions worldwide
have participated.
There are currently 21 rooms in different countries of the world such as Spain, Italy, Argentina
and Portugal and in centres such as hotels, travel agencies, museums and tourist offices, and a
virtual museum in 6 languages.
EMV wants to participate with a museum and 4 showcases: showcase 1 with the history of
tourism, showcase 2 with the history of EMV, showcase 3 with the history of our current parent
company JTB Corporate and showcase 4 with other agencies.
It is a project for everyone, in which we can participate by placing a small showcase or identifying
a small corner of our company to tell our story.
Come and participate in this initiative!

www.themuseumoftourism.org
info@themuseumoftourism.org
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2.5 Convention of Europa Mundo Vacaciones.
EMV celebrated in the first week of November together with more than 270 guests of 50
nationalities the 24th edition of its annual convention in the city of Aqaba, by the Red Sea, with
some of its stakeholders as clients, staff, shareholders and suppliers.
During the convention, topics such as the evolution of sales, new destinations, strategic levers of
growth and business consolidation, the company's vision of the tourism sector, technological
innovation continues as one of the main development strategies of EMV, always focused on
simplifying, enriching and facilitating the processes of search, booking, and travel monitoring by
operators, agencies and travelers were presented".
In addition, 15 developments on existing platforms and tools were presented at the convention,
among which the multilingual audio guides for routes with passengers from different origins and
without command of English, Portuguese or Spanish, the majority languages of the routes, stand
out.
And the EMV commitment on sustainability through the CSR Department and several projects
implemented by the Foundation in different countries of its field of action.
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2.6 Institutional presence and media

Europamundo will be present at Fitur 2019
Fitur opens its doors today with the support of all the tourism
Agencies and wholesalers expect a good year 2019 and are confident of further growth
Europamundo grows 63% in two years in the Spanish market
Luis Garcia: "Tour operators have a responsibility to improve the tourism model"
Europamundo's traveler satisfaction index reaches 4.4 out of 5
Europamundo launches its catalogues for the Russian, Arabic, English and Portuguese
markets
Europamundo launches a new tool that allows the automation of the offer
Europamundo opens the reservation period for travel until 2021 with prices of
2019
Tomás González Vallejo dies after a life dedicated to tourism
Europamundo receives the Q for Tourism Quality and prepares for its annual convention
Over 270 guests attend the annual Europamundo convention in Jordan
From market analysis to point of sale: how to create a tourism product
Europamundo participates in the Climate Summit with the initiative Leading by the example
Europámundo at COP 25: an example of sustainable tourism
10 Spanish companies join the United Nations' most ambitious climate initiative
Europamundo opens a call for project funding of 270,000 euros
Europamundo presents the new Russia-Volga route to Kazan
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EUROPAMUNDO. ANNUAL CONVENTION. JORDAN 2019
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3. Society and Human Rights
3.1. Health and Safety
Significant operational changes that affect the company's organisational structure and that may
considerably affect staff members are carried out under the supervision of the Good Practice, HR
and Management Committee. In general, these changes are carried out sufficiently in advance
since in many cases the employees themselves manage these changes and therefore the
opinions of the workers are taken into account when making specific decisions and thus mitigate
the negative effects that the changes may produce.
In EMV there is an Emergency and First Aid team composed by 10 women and 2 men, with the
objective that this team continues working and improving in time, and where safety and health
issues are dealt with in the company.
In EMV there are two types of personnel, the office staff and the guides, who make the circuits
designed by the company, and their main working place is the bus.
The types of accidents, and the rate of days lost (TDP), by occupational accident or disease for
all employees, broken down by sex and place:
Accidents:
Office: Women: 0
Guides: Women: 2

Men: 0
Men: 2

Average number of days lost: 8, 3.19% of the company total
Sickness:
Office: Women: 48 Men: 10
Guides: Women: 12 Men: 35
Average number of days lost: 20.80, 8.29% of the company's total
In EMV there are no work activities with high incidence or high risk of certain diseases. The
produced illnesses are absences for common illness and labor accidents with low percentages
with respect to the total of employees and total of worked hours.
Health and safety issues dealt with in formal agreements with trade unions are not applicable,
since the company does not have a works committee and therefore there is no trade union
relationship, although there is always the Good Practices Committee and the Emergency Team
to monitor and supervise incidents and deal with health and safety issues for the employee group.

3.2. Local communities and socio-economic impact
a) Local communities.
EMV through its Foundation Europamundo has made an impact evaluation through the results of
each project in the projects it has participated with the social entities with which it collaborates,
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with its counterparts and local communities. An annual audit is carried out through the
Agroconsulting Consultancy of the projects carried out in the previous year's call.
Throughout 2019, 24 projects have been carried out for a total amount of 268,544 euros, with
53,593 direct beneficiaries from 14 countries, mainly Latin America with 44.95%, Asia with
11.89%, Africa with 24.42% and Europe with 15.02%, and collaborating with 24 NGOs.
The projects carried out by the Europamundo Foundation have not provoked significant real and
potential negative impacts on the local communities where it operates, but quite the opposite,
with a significant contribution to local development, and with a total of 255,938 direct beneficiaries
from 2011, the year of its birth, to 2019.
The objective is to continue increasing the number of beneficiaries through the projects that the
Foundation carries out annually.
https://www.europamundo.com/fundacion/Memoria.aspx
VOLUNTEERING
Through the promotion of volunteering we give all stakeholders the opportunity to
EMV, and especially its workers to know first hand the activity of the Foundation both nationally
and internationally, and in turn the annual visit to the projects serves us to evaluate their results
on the ground. The objective is to continue promoting the participation of our interest groups in
the different voluntary work that EMV offers.

A HUG TO SOLIDARITY

INTERNATIONAL VOLUNTEERING.
The Europamundo Foundation, through its fund for the financing of projects during 2019, has
financed 8 projects in which there is a solidarity tourism program and where EMV staff and
collaborators can go. The solidarity tourism program is carried out in:
Latin America in the Beni region, in the Amazon jungle of Bolivia with a health project with the
NGO Solidaridad Médica, in Honduras in Santa Barbara a nutritional centre for children with
the Fundación Comparte, in Ecuador with the Waorani Women in the Amazon jungle.
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In Africa, in the northwest of Kenya, in Turkana, a health project with the Emalaikat
Foundation, and in Senegal, in Faoye, Badian and Seleki, with ecotourism camps managed
by the NGO Solidarity Camps, and in the High Middle Atlas, with a health volunteer project
with the NGO Solidarity Camps.
And in Asia in Nala (Nepal) with a school for 120 children of the NGO Amavida, and in Calcutta
in India with a training and personal development project for young people with the NGO
Ligths of Hope.

PASOS COOPERACION. SANITARY VOLUNTEERS IN THE HIGH MIDDLE ATLAS

SOLIDARIDAD MEDICA. SANITARY VOLUNTEERS IN THE AMAZON

AMAVIDA. SCHOOL IN NALA (NEPAL)

CORPORATE VOLUNTEERING.
One of the awareness activities of the Europamundo Foundation in which EMV professionals collaborate
is volunteering with various groups in social exclusion:
- Homeless people with the NGO Solidarios para el Desarrollo and in which often participate family and
friends of EMV colleagues. With a direct participation of 5 colleagues doing routes in Madrid and up to 20
family and friends.
- People with functional diversity (physical, mental and/or sensory disability) from 3 years old to adult age
with the NGO Dan Zass and a project of Adapted Cultural Tourism with Therapy Dogs with the
collaboration of Europamundo volunteers and the students and tutors of the Oxiria Foundation.
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OXIRIA FOUNDATION. WE CONTINUE KNOWING MADRID

NGO SOLIDARIOS. HOMELESS

NGO DAN ZASS. DANCE AND THEATER

SEASONAL CORPORATE VOLUNTEERING:
The race that Action Against Hunger organizes every year to raise funds for child malnutrition
involves EMV volunteers. In 2019, 47 volunteers participated.

.
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The race against gender violence in Madrid in which 30 EMV volunteers participated.

Every year the Italian Official Body for Tourism organizes the companies´ race, in which
Europamundo participates with some colleagues.

b) Child labour.
Child labour is defined as any work that "deprives children of their childhood, their potential and
their dignity and is harmful to their physical or mental development and even interferes with their
education”.
Child labour does not refer to youth employment or working children. Reference is made to the
abuse of universally recognized human rights. The internationally agreed definition of child labour
was set out in the International Labour Organisation (ILO) Convention No. 138: "Minimum Age
Convention".
The abolition of child labour is a founding principle and objective of the main human rights
instruments and regulations. Moreover, it is an issue inherent in the national legislation of almost
all countries.
We are not aware of any cases of child labour or young workers exposed to hazardous work in
any of our supplier companies, so EMV does not need to take measures to contribute to its
abolition.
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Our Code of Ethics includes in the criteria of action, in point l) exploitation of minors: EMV and EMV
stakeholders must ensure the immediate elimination of illegal activities and/or activities that may endanger
the safety, health and morals of children according to Article No. 3 of ILO Convention No. 182.
In addition, the Foundation's work with different organizations contributes to the end of child labor through
the following ODS:
 SDG 4 Quality Education.
 SDG 8 Decent Work and Economic Growth.
 SDG 10 Reducing Inequalities.
The objective is to continue working on projects that contribute to improving these ODSs.

c) Forced and compulsory labour.
Forced and compulsory labour affects all regions, countries and economic sectors of the world and
includes workers in formal and informal employment.
Not being subjected to forced or compulsory labour is a fundamental human right, according to
International Labour Organization (ILO) Convention No. 29, forced or compulsory labour is defined as "all
work or service which is exacted from any person under the menace of any penalty and for which the said
person has not offered himself voluntarily".
The victims are most likely to be part of groups that are subject to discrimination or to carry out the work
in an informal or precarious manner. This includes women and girls forced into prostitution, immigrants
trapped in debt bondage and workers in sweatshops or farms, among other groups.
Our company is not aware of any cases of forced or compulsory labour in any of our supplier companies,
so EMV does not need to take any measures to contribute to its abolition.

d) Security practices.
There are no security personnel in the company, nor are they hired externally to receive formal
training in the organization's specific human rights policies or procedures and their application to
security.
According to our Code of Ethics in the criteria of action point a) Respect for legality, human rights
and ethical values
EMV assumes the commitment to act at all times in accordance with current legislation,
international ethical standards and respect for human rights
EMV activities are carried out in accordance with the Code of Ethics of the World Tourism
Organization, to the principles of the United Nations Global Compact, to the Universal Declaration
of Human Rights, the International Labour Organization Declaration and the Unicef Declaration
of the Rights of the Child and the United Nations Convention on the Rights of the Child.
All EMV employees and stakeholders must comply with the laws in force in the countries where
their activity is developed, with an ethical behavior in their actions.

e) Rights of indigenous peoples.
Indigenous peoples are tribal peoples in independent countries whose social, cultural and
economic conditions distinguish them from other parts of the national community, and whose
social status is regulated wholly or partly by their own customs or traditions or by specific laws or
regulations.
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Many indigenous peoples have suffered injustices throughout history and are therefore
considered a vulnerable group. This group is at significant risk of suffering a disproportionate
burden of economic, environmental or social impacts from the activities of organizations.
In addition to their collective rights, members of indigenous peoples enjoy universal human rights.
Our company is not aware of any identified cases of violation of indigenous peoples' human rights,
and therefore there is no need for reparation plans. However, through Fundación Europamundo
we develop projects annually in favor of the rights of the indigenous population.
According to our Code of Ethics in the criteria of action point a) Respect for legality, human rights
and ethical values.
EMV assumes the commitment to act at all times in accordance with current legislation,
international ethical standards and respect for human rights. EMV activities are developed
according to the Ethical Code of the World Tourism Organization, the principles of the United
Nations Global Compact, the Universal Declaration of Human Rights.

ONGAWA. CULTURAL TOURISM (TANZANIA)

f) Human rights assessment.
Our services, the realization of circuits around the world, mainly in Europe, with 85.17%, are not
subject to reviews or human rights impact assessments, although it does not prevent Europa
Mundo is aware of the breach and violation of human rights by some of the stakeholders of the
company and therefore will take the most appropriate decisions on the location of new circuits in
areas free of human rights abuses.
At present, employee training in human rights policies or procedures is focused exclusively on
the Corporate Social Responsibility Department, with the total number of hours spent on this
subject being 3 hours per quarter. The objective in 2020 is to provide human rights training to all
office staff.
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Human rights are well-established international standards and regulations, so organisations are
obliged to provide specialised training to employees so that they take human rights into account
in the course of their regular work.
EMV at the moment has a deficit in this type of training so specific training on Human Rights will
be proposed to the HR Department.
Although EMV through its Foundation periodically carries out meetings, workshops, conferences
and projects with entities of the third sector linked to people in social exclusion, and in the defense
of their rights, as well as the projects that it annually finances in different sectors, geographical
areas and groups.
During the reporting period, no significant investments have been made that have put the
company in a position of control over another entity.

3.3 Relationship with Stakeholders
Corporate Social Responsibility (CSR) is a way of directing companies based on the management
of the impacts that their activity generates on their clients, employees, shareholders, local
communities, the environment and on society in general.
Therefore EMV takes into account the following Interest Groups:
- Our people, (Europamundo staff).
- Clients.
- Supplier Companies.
- Shareholders.
- Drivers.
- Community
- Environment
Interest Stakeholders are defined as entities or individuals that can be significantly affected by
the activities, products and services of the reporting organization in the Sustainability Report,
EMV, or whose actions can be expected to affect the organization's ability to successfully carry
out its strategies and achieve its objectives.
The services and activities carried out by EMV, as well as the relations derived from this activity
identify which type of company and which type of criteria are necessary to carry out a practical
selection of the stakeholders.
The rest of the Stakeholders not selected is because in general they do not add value and do not
significantly affect the activities, products and services of our company.
There is regular and constant participation with the stakeholders:
- Our clientele (Operators) through our annual convention, and fundamentally in the daily
operation between the maximum executives of the Operating Companies, and their Operational
Departments with the EMV Departments.
- Customers and passengers through the personalized attention 24 hours/365 days a year,
through our on-line questionnaire about the perception of all the services performed with us at
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the end of the circuit and through the satisfaction survey at the middle of the trip, and the direct
and constant relationship with the EMV guide staff.
- EMV staff through work environment surveys, as well as the Working Groups, Committees or
Commissions on specific topics such as Good Practices, Mediation and Workplace Harassment
or the Equality Commission, and the quarterly meeting with the General Management with all the
office staff.
- Partners through its quarterly Board of Directors and 100% integration into the JTB Corporation
Group.
- Community through the Europamundo Foundation and the direct and daily contact of the 24
projects financed during 2019 and the activities carried out throughout the year with more than
50 social and environmental entities (NGOs), and with more than 150 people employed by EMV.
As well as conferences on current issues with some of the NGOs that collaborate annually with
the Europamundo Foundation.
- Environment through the CO2 report and the projects of compensation of CO2 emissions,
through the training and awareness workshops that are carried out among employees and
environmental activities, as well as the integral management system.
- Suppliers through the direct, daily and close relationship with some of the EMV departments
such as Operations, Spanish Market, East and Groups.
- Bus Companies through a professional, technical and continuous relationship with the Traffic
Department that organizes all the buses in the circuits, reaching more than 150 buses per day in
high season.

OUR PEOPLE.
Our philosophy "We are all Europamundo", allows us to see the importance of each person within
the organization. The different visions, thoughts and ways of being of the team that integrates
EMV, become a competitive advantage that leads us to achieve our objectives and overcome
new challenges.
In order to attract, retain and develop our employees, EMV sets as an objective to look for
excellence, as well as their emotional salary.
This is achieved through the continuous development of the recruitment, initial integration and
talent management processes. Through our manual and Welcome Course we take care of the
details of our staff, later on we make a follow up to know their opinion about the adaptation and
integration to our company.
Through the impulse to training, conciliation and prevention culture we seek to protect the wellbeing and increase the satisfaction of those who are part of EMV.

Identification of the personnel with the entity.
During our annual convention, EMV gives the award to the office staff worker, to distinguish the
person who best embodies the values of the company.
In 2019 this award was given to Delia Paniagua, a worker in the Human Resources department.
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One of the most special characteristics of this distinction is that it is the rest of the people in the
organization who, with their votes, decide who best reflects the human values, commitment to
the company and society, orientation towards service and cooperation with colleagues,
responsibility and positive attitude.

Respect for the contractual clauses of the team.
EMV assumes the commitment to act at all times in accordance with current legislation,
international standards and respect for human rights. EMV activities are developed in accordance
with the EMV Good Practice Manual and Code of Ethics, JTB Group Code of Conduct, World
Tourism Organization Code of Ethics, the principles of the United Nations Global Compact, the
Universal Declaration of Human Rights and the International Labor Organization Declaration.

Internal communication.
We consider communication to be a key aspect in achieving the support of the people who make
up the team and creating shared values in all of them.
In order to create a fluid communication between the Management, the departments and the staff,
the company makes available several communication channels, such as the Employee Portal,
Online System and Bitrix (internal communication tool between the companies of the JTB Group
in Europe), in addition to the usual points of contact such as email, telephone, website or the
mailboxes of the General Management, the Europamundo Foundation, the Equality Plan, the
Good Practices Committee and the Mediation and Harassment at Work Committee.
In this sense, for several years now, the General Management has been holding regular quarterly
meetings to report on the situation of the company, as well as the evolution of the sector and
markets.
Through our magazine Europamagazine, both internally in digital form and externally in printed
format, we promote information on EMV, our Tour Operators and the tourism sector, together
with leisure and general culture issues, being prepared voluntarily by company staff, contributing
their own articles.
Europa Mundo Vacaciones gives 100% coverage to its employees through the Resolution of
November 3rd 2016, of the General Direction of Employment, by which the collective labour
agreement of state scope for the travel agencies sector (20162018).
In 2019, we held our 8th Edition, with diverse content such as the future of travel, the importance
of verbal communication, the volunteer projects of the Europamundo Foundation, as well as
different articles highlighting very useful curiosities for travelers.

Remuneration Policy.
Our remuneration policy aims to attract, retain and motivate professionals so that, together, we
can meet the challenges of the transformation of the sector.
The salary bands of our human capital are based on experience, degree of responsibility and
seniority within the company, with a policy of being above 9% of the average, according to the
categories of the travel agency collective agreement, for staff with more than 3 years of seniority.
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Preventive Culture.
Every year we carry out preventive actions to continuously improve working conditions and
reduce accidents and absenteeism.
From risk prevention courses and health surveillance through the company Quirón
Prevention, to internal initiatives such as "Health Week" which in 2019 focused on stress
management through healthy eating, self-control and stretching in the workplace.
In addition, as part of our commitment to safety, specific training was provided to the Conflict
Mediation group to identify and deal with harassment.

Gender Equality and Non-Discrimination.
We follow a policy of equal opportunities for the entire team when hiring, promoting or training,
taking into account only their capacity and potential.
We treat everyone equally regardless of their gender, marital status, sexual orientation, race, age
or religion.
During 2019, the Equality Committee has worked on our Equality Plan, as well as on different
initiatives to foster a culture of equality, promote the use of inclusive language and support in the
event of any doubts or queries regarding equality.
With this ideology, we celebrated the Cultural Diversity Day, through the gastronomy of the
countries of origin of the EMV staff, volunteers who shared with the rest of the team their most
typical dishes.
There have been no cases of discrimination during 2018.
Our Code of Ethics refers to non-discrimination and respect in the general principles, and in the
action criteria in section b), as well as other references in our Good Practice Manual point b)
Equality and non-discrimination, and in our Equality Plan.
Code of Ethics of EMV:
https://www.cloud-europamundo.com/files/rsc/CODIGO%20ETICO%20DE%20EUROPA%20MUNDO%20VACACIONES.pdf
EMV Manual of Good Practices:
https://www.cloudeuropamundo.com/files/rsc/MANUAL%20DE%20BUENAS%20PRACTICAS%20DE%20EURO
P A%20MUNDO%20VACACIO.pdf
Equality Plan: https://www.europamundo.com/rse_igualdad.aspx
Code of Conduct of JTB:
https://www.cloud-europamundo.com/files/rsc/JTB_Code_of_conduct.pdf
Global Code of Ethics for Tourism:
https://www.cloud75

europamundo.com/files/rsc/Codigo_Etico_De_La_Organizacion_Mundial_Del_Turismo_Omt.pd
f
The ten principles of the Global Pact:
https://www.europamundo.com/rsc_docs_economicos.aspx

THE CLIENT.
In EMV we understand as Clientele the passengers or travellers of our circuits, that we will call
clients, our and our representatives in Latin America, USA, Europe, Middle East, Africa, Asia and
Oceania, our Operators and our network, fundamentally in Spain, of Retail Travel Agencies.

Accessibility of products and services.
In EMV we highlight the accessibility system to our catalogue products and services offered by
our circuits through a detailed and easy access to our website, through the diffusion of the
catalogue all over Latin America, USA, Europe, Africa, Middle East, Asia and Oceania, as well
as a functional and technologically advanced on-line system for our operators, Travel Agencies
and EMV staff.
EMV has a personalized catalogue, easy to access and complete and transparent information,
with more than 1.000 different tours and more than 700 circuits, more than 450 in Europe, 120 in
the Middle East, Asia, Africa and Oceania, 70 in the Iberian Peninsula and Morocco, and more
than 60 in America (USA, Canada, Mexico and Costa Rica) and 300 special circuits in English,
English Market.
In addition, we are accessible 24 hours, 365 days a year through our emergency phone number
for the passenger who needs it.
To facilitate the economic accessibility of traveling to families, EMV offers discounts for children
that are rare in the market that range between 80% and 10% up to 15 years old, even in singleparent families sharing a double room. It also facilitates the trip to individual passengers with the
optional "double to share" modality, avoiding for a symbolic cost that they have to pay a
considerable supplement for a single room. In addition, EMV always guarantees the departures
of its circuits, aware that a traveller may have to secure his trip with a lot of time in advance by
investing in a plane ticket that sometimes is not refundable.
As for the personal accessibility of the passengers to our circuits it is necessary that they have a
moderate degree of health and physical capacity. In case there is any passenger with special
physical or psychological needs or of age superior to 75 years old, EMV must be informed in
writing at the moment of the reservation and it will be studied case by case, being able to be
requested by Europa Mundo the information that considers pertinent.
Due to the special characteristics of our trips, our coaches are not adapted for passengers with
special needs nor do they have access ramps for wheelchairs.

Labelling and transparent information to the client.
EMV maintains at all times a transparent communication and information to the client through its
social networks, Web, catalogue, 24 hours / 365 days emergency phone, through the platform
"My Trip" where all the information to the client / passenger is given in detail: passenger data,
(always under the strict control of the data protection law of the European legislation), photos and
videos of their trip, catalogue itineraries and details per stage, bus hours, time available at each
stop, contact phones (emergencies, office, coordinators in the cities, transfer operators), travel
guides, list of hotels, optional excursions and general information with recommendations about
the trip or additional information.
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A quality questionnaire is also available on the "My Journey" platform.

Training for the clientele.
Our excellence, our will to improve continuously motivates us to support and train our clients, tour
operators and travel agents. Every year a group of specialized and commercial EMV guides go
around our different markets informing and training about our products and services of our tours,
about the novelties and about the new technologies we are applying. Currently our markets have
expanded to Global Market, English speaking market, Arabic market and Russian market.
In the training for our customers we use our social networks such as Facebook, Twitter, our blog,
our EMV TV channel and our Academy, a learning center for every EMV professional. Through
these channels we encourage reciprocal participation, inviting our travellers to contribute their
ideas for the improvement of our circuits from their own perspective based on their experience
that can be useful not only to EMV but to future travellers. This learning centre is always in
operation regardless of the market circumstances and the activities of the Sector and the
company.
The aim of the Europamundo Academy is to ensure the best possible knowledge among the
travel agency staff or tour operators/distributors selling EMV trips. A very important function of
the Academy is to make our company known and to train the new personnel coming into the
company every year.
Through a series of tutorials, lasting between 4 and 9 minutes, the Academy provides a specific
and detailed explanation of the basic skills needed for staff involved in selling or booking EMV
trips.
The Academy consists of three training sessions, each followed by an exam. If the student passes
the exam, he or she will receive a diploma certifying it. In addition, upon passing the exam, the
student will participate in the biannual draw for an 8-day trip around Europe.
Students who have registered for an exam or the newsletter will be notified periodically when new
tutorials are held or existing ones are updated. This is a unique opportunity to always have the
latest information on EMV, our routes and procedures. This will allow you to offer the best service
to travelers, because, in the end, they are our target: satisfied customers.
We also carry out training for our Representatives and Travel Agencies in Spanish and English,
and through Facebook we interview guides, office workers, managers and representatives, with
training material about our tours.
From our on-line platform the client can access "My Trip", a web page created and personalized
for each of our clients once they have confirmed their trip with us. This web page offers ALL the
necessary information for the final customers to access EMV and see and feel the right
expectations about the purchased product. In this way the customer acquires part of EMV
philosophy starting to know us.

Customer satisfaction.
In the EMV structure the customers have a special relevance, with a clear differentiation between
the Operators (our direct customers and their wholesale travel agencies) and the passengers,
(the customers-end users of the circuits).
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Satisfaction is a priority objective for EMV which makes us have a continuous attitude of
self-criticism and improvement of our quality control techniques. Our passengers have
scored us through the quality questionnaire with a 4.43 over 5.

EMV promotes the excellence with all its groups of interest, especially with its clients, committing
itself with the continuous improvement in its processes and activities and in the quality of its
itineraries, in its transports, in its hotels, in its restaurants, in the information and attention to the
passenger, in its accompanying guides.
The objective in 5 years is to duplicate the number of current passengers, and for that reason the
satisfaction is a priority element in EMV.
It is through the passenger satisfaction surveys, during and at the end of the trip, the direct
relationship with our distributors and also through the annual organization of our convention with
the clients, that we intend to improve and achieve the satisfaction of our clientele.
Random surveys during the trip are a very important way to let us know the quality of our services
and circuits, so when the customer scores badly some of our services he is called by phone to
give us more information, the idea of these en route surveys is to solve the problem to the
customer as soon as possible and that his perception of our services changes before the end of
his trip.

To promote quality in the entity at all levels.
EMV promotes the excellence with all its groups of interest, especially with its clients, committing
itself with the continuous improvement in its processes and activities and in the quality of its
itineraries, in its transports, in its hotels, in its restaurants, in the information and attention to the
passenger, in its accompanying guides.
We are a company committed through our Foundation, as a partner of the STEP Program and
an affiliated member of the World Tourism Organization (UNWTO), the United Nations Global
Compact, the World Travel & Tourism Council (WTTC), European Tourism Association (ETOA),
through our Manual of Good Practices, Code of Ethics, Mediation and Harassment Protocol, our
Equality Plan and the Manual of Conduct of our JTB Group, the report of CO2 emissions and its
compensation through a project in Nicaragua, as well as our Energy Audit.
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The CSR department will watch over and support the excellence of EMV at the highest level,
seeking to maximise its impact on our clients and stakeholders.

Transparency in the exercise of the activity with the clients.
Trust, honesty and transparency as a company value, giving all the direct information, always
looking for giving the most complete and clear information through all the channels. Only by
understanding the situations and trusting in the professionalism and the established relationships
we can manage them and create the right expectations.
When faced with complicated situations, seek understanding, rapprochement and agreement.
As part of the issues and concerns pointed out by the stakeholders in this case of the client,
passenger, the conclusions are shown, with scores from a satisfaction survey.
EMV travellers have included in their My Trip website a questionnaire that allows them to
voluntarily rate each and every one of the services enjoyed on the trip. The results are posted in
our online system offering statistics in an exhaustive report that is accessible in real time by our
operators in the different countries. Each operator can only access its own report with the latest
data completely updated, so you can control the quality of our services at all times from the point
of view of the person concerned, the traveler.
Below are some average scores given by our travelers in 2019. The score is offered from 0 to 5
points, with an average of 4.43.
Passengers who filled out the
questionnaires:
The Circuit in general seemed to them:
Price/Quality ratio:
The Itinerary (design of the route made):
Hotels used:
Guides:
Coaches:
Drivers:

28,480
4.43
4.12
4.35
4.11
4.41
4.39
4.67

SUPPLYING COMPANIES
Purchasing policy.
EMV purchase policy is verified, supervised, and checked mainly through our Contracting
department, a department that makes a constant follow up on the compliance of the current
regulations, as well as the contractual relationship with the suppliers verifying the service, with
the support of the Billing Control department.
The Billing Control Department, with the support of the financial area, within its Suppliers
Department, defines two types of suppliers:
1.- The supplier companies for the development of our circuits, are 1.750 in the year 2019, see
detail in the highlighted data these supplier companies are companies of: hotels, restaurants,
transfers, visits, ferrys, optional and buses.
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The relationship with them and their suitability is based on 5 basic criteria: quality, service, price,
mutual trust and professionalism.
2.- This second group of supplier companies are the usual ones for the services that are carried
out for the office facilities, and important services such as the development of the annual
catalogue with 425,000 copies that needs a long process of packaging, printing and shipping to
all our customers in countries of the 5 continents.

Compliance with regulations.
EMV complies with the commitments and legal obligations established in our legal system,
whether at local, regional, national or international level. All our departments have proven
experience over 20 years, as well as sufficient training which allows us to develop our work
efficiently and correctly within our regulations.

Audits.
EMV Internal Audit Department maintains a continuous relationship with all the areas of the
organization, in order to add value, as well as to evaluate and improve the effectiveness of the
management and control processes.

SHAREHOLDING
Satisfaction of expectations.
EMV has the commitment to provide the maximum value to its shareholders, the relationship of
respect and mutual benefit. Working with our shareholders in a diligent way since they share our
principles, values, criteria and EMV business vision.
In our Code of Ethics and Manual of Good Practices are developed the general principles and
criteria of action of our CSR policy and our relationship of respect, transparency, professionalism,
confidentiality, corporate social responsibility and dialogue with our shareholders, as a group of
interest.
Our Code of Ethics and the criteria for action regulate our actions with shareholders.

Relations with shareholders.
To seek in our daily work the creation of added value, the relationship of respect and mutual
benefit. EMV will watch for the existence of bad practices that go against the principles, action
criteria and the Ethical Code of the company.
And in our Good Practices Manual e) List of Interest Groups. Shareholders.
Europa Mundo Vacaciones belongs to our partners as a private company, and therefore we are
committed to being diligent, putting into practice our Code of Ethics and Manual of Good
Practices, and transparently transferring all the information they request from us.
Our shareholders are a reference point for the company and must therefore always receive
honest and rigorous information from us.
Values such as trust, commitment, cooperation, responsibility are an important part of the
relationship between EMV and our shareholders.
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http://www.europamundo.com/rsc_docs_economicos.aspx
Currently our shareholder since June 2018 is 100% JTB Corporation Group.

OTHER STAKEHOLDERS
EMV's exclusive operation makes us include among the stakeholders an important, special and
very generic group in the development of our business, and therefore of the circuits we carry out.
This group has a very specific protagonism and guarantees the commitment and integration with
the company and the development through our Ethical Code and Good Practice Manual.
http://www.europamundo.com/rsc_docs_economicos.aspx

DRIVERS.
This other group, although they are not an integral part of the staff, but they are from companies
hired for the realization of our circuits, has a privileged status similar in many aspects to the EMV
staff due to the great trust and integration in the company.
Given this integration in EMV, they are supervised by the Good Practices Committee and
regulated by our Code of Ethics and Good Practices Manual, as well as by the Conflict Mediation
Protocol Working Group.
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High medium Atlas. Health volunteer project

High medium Atlas. Berber Hospitality
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4. Our environmental impacts.
From EMV we are aware of the climate change and the challenge of the global warming of our
earth.
That is why for 5 years our company has been calculating the carbon footprint, calculating the
emissions of greenhouse gases and their equivalent in CO2, which our company as a whole
launches into the atmosphere, as well as a sustainable management system with green
electricity, 100% recycling of waste generated in the office and LED lamps.
This year, 2019, 3,768.37 tons of CO2 equivalent have been produced, which represents 4.29%
less than last year, in line with the most ambitious initiative of the United Nations, Business
Ambition for 1.5 °C, committing us to limit our emissions in line with the limit of the temperature
increase to 1.5º.
https://www.20minutos.es/noticia/4082142/0/10-empresas-espanolas-incorporaraniniciativaclimanacionesunidas/?utm_source=whatsapp.com&utm_medium=socialshare&utm_campaign=mobil
e_web
The impact of these gases is mainly produced, as will be detailed later through 3 routes, within
the scope 3: Bus routes chartered by EMV, paper consumption, mainly, of our annual brochure
and business travel through the plane, train and intercity buses of our staff either office, guides
or company executives.
The involvement of the company is very high since every year we offset our CO2 emissions, and
currently through 2 projects:


Himachal Hydroelectric Generation Project in Pradesh - India with: CER (Certified Emission
Reduction) accredited under the UNFCCC (United Nations Framework Convention on Climate
Change).

Main benefits associated with the project:
 Creation of local employment: in construction, operation and maintenance services.
Increased commercial activity thanks to clean and renewable energy.
 Reduction in the use of fossil fuels and increased use of the area's resources.
 Increased electricity supply in the region: provides a clean energy supply to the electricity
grid, displacing thermal generation. This project will support the development of the region
in a sustainable manner.
 Improvement of the local economy, reducing dependence on fossil fuel consumption.
 Contributing to ODS1 End of Poverty and ODS 7 Affordable and clean energy.


Avoided Deforestation project with Brazil nut plantations in Peru with VCU (Verified Carbon
Unit) under the VCS (Verified Carbon Standard) Project Validator: SCS Global Services.
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Main benefits associated with the project:
 Protection of 500,000 hectares of plantations.
 Increase in the quality of life of the farmers and the value of their forests: the project is
associated with the creation of a processing plant for drying and peeling the nuts. This will enable
them to sell higher quality products and obtain more resources to protect their forests.
 Implementation of a monitoring system for the early detection of deforestation risks.
 Generation of local employment: reforestation activities, control and surveillance,
demarcation of plantation boundaries.
 Contributing to ODS 1 Ending Poverty and ODS 8 Decent Work and Economic Growth.

This makes our company neutral in terms of emissions by receiving the Factor CO2 neutral
certificate.
The implementation of the Environmental Management System ensures that our organization
acts in a responsible and efficient way with the environment, that it complies with the legislation,
that it optimizes the use of the resources of the company's office, which means a reduction in the
consumption of electricity, water, and supply of some products such as paper, which reinforces
the corporate image towards our stakeholders and our own staff, increasing our competitiveness
and improving the relations with the stakeholders.
EMV could opt for a management model based on the ISO 14000 standard, although we believe
it is not necessary because we comply with many of the parameters of such certification.
The Good Practices Committee and the CSR Department propose an environmental plan for
EMV personnel and even for the subsidiaries of our JTB Group, such as Kuoni-Tumlare and JTB
Madrid with environmental activities and workshops. It is also intended to make our Latin
American clients participate in the Project of the Imaginari Foundation of Panama on the
calculation of the CO2 emissions and its compensation.
EMV follows a policy of total sustainability with the environment with the commitment of reducing
to the maximum the CO2 emissions, implementing new measures for the reduction of our
emissions with the objective not only to be neutral in the CO2 emissions effect, but to be trying to
reduce some items following the adhesion to the initiative Business Ambition for 1,5º.
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Responsibility for the sustainability policy lies with the CSR department and the Good Practices
Committee as detailed in the GRI 102-20 indicator, page 15.
The C02 emissions report and its compensation is financed through the contribution of 45% of
the amount of EMV and another 45% from the Europamundo Foundation and 10% from the bus
companies that charter our circuits.
The EMV sustainable management system adopts measures such as awareness raising with
information and training campaigns, sustainable mobility with a bicycle parking lot, rational use of
office paper, with a reduction of 18.08% compared to 2018, through new printers, new toners,
configuration of computers with double-sided printing or the use of the letter Ryman Eco, vending
machines with products from Special Employment Centers, the use by office staff of the Ecosia
search engine or toilets with flush interruption systems.

4.1. Emissions.

CO2 emissions report

https://www.cloud-europamundo.com/files/2020_04/200219_Informe_Europa_Mundo_2019.pdf
Climate change is one of the major challenges facing humanity in the 21st century. According
to the IPCC1 , not only is warming in the climate system unequivocal, but the human
influence on the climate system is clear and climate change poses risks to human and natural
systems.
Society is facing a global phenomenon, a global threat, which, either because of its causes
or itseffects, requires a multilateral organized response in which the efforts of all countries
can be united. This response is given within the framework of the United Nations through a
multilateral convention: the United Nations Framework Convention on Climate Change
(UNFCCC).
Spain, a signatory to the Convention, as well as the other Member States of the European
Union (EU), also participates in this international negotiation process.
Thanks to the climate negotiations developed in the last decades within the framework of the
UNFCCC, great milestones have taken place. In 2005, the Kyoto Protocol came into force
and the first meeting of the Parties to the Kyoto Protocol was held in Montreal.
In the period 2008-2012, known as the first commitment period of the Kyoto Protocol, GHG
emissions from developed countries should be reduced by at least 5% below 1990 levels. In
2012 in Doha it was agreed to continue the Kyoto Protocol in a second commitment period
2013-2020, with developed countries taking on new reduction commitments.
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After Doha, the COP192 was held in Warsaw, COP20 in Lima, but it was at COP21 in Paris
that a great leap forward was achieved in the climate negotiations through the approval of
the Paris Agreement, in which the signatory countries commit to establishing climate plans
to achieve a reduction in GHG (Greenhouse Gas) emissions so that the temperature of the
planet does not rise by more than 2°C and to do everything possible to ensure that the
increase is below 1.5°C.
In 2018 the IPCC special report on global warming of 1.5°C is published. This report will be
a foundational scientific contribution to the Conference of the Parties (COP) in Katowice
(Poland) where governments will review the Paris Agreement to take action on climate
change.
One of the key messages of the report is that we are already experiencing the consequences
of a 1°C global warming, with more extreme weather conditions, rising sea levels and
shrinking Arctic sea ice, among other changes.
The approval of the Global Agenda 2030 with its 17 Sustainable Development Goals (SDA),
together with the Paris Agreement, stand out as two of the most relevant events in the
international transition towards a low-carbon economy.
The Zero CO2 initiative, which develops Ecology and Development (ECODES), aims to
promote the co-responsibility of all agents on climate change, proposing that each of them
be aware of their generation of emissions, reduce them as far as possible and offset the
remaining emissions through projects in developing countries.
Emissions offsetting consists of a voluntary donation proportional to the amount of CO2
emitted here to finance projects in developing countries that reduce or capture an equivalent
amount of CO2 through the implementation of renewable energies, energy saving and
efficiency technologies, waste treatment or reforestation.
For this reason, EMV, even though it is aware that its activity is not intensive in greenhouse
gas emissions, has decided to request a study of the emissions generated by the activity in
2019 as a necessary step for the renewal of the CO2 Neutral Seal, which complements the
active policy in relation to climate change carried out by EMV.
GHG Protocol divides the emission sources of all activity in three "Scope", which differentiate
between direct emissions (Scope 1), produced in sources owned by the entity, and under its
direct control and responsibility, and indirect emissions (Scope 2 and 3), which are emissions
derived from emission sources that are owned by another entity, or that are not directly under
the control of the company performing the analysis.
The three scopes are as follows:
Direct emissions or Scope 1: Includes GHG emissions from emission sources that are
owned or controlled by the organization. In this case, since the VME headquarters do not
have fossil fuel facilities or a fleet of vehicles owned by the company, no source of GHG
emissions is taken into account for this scope.
Indirect emissions from energy or Scope 2: Includes indirect GHG emissions produced
by the generation of electricity, heat or steam of external origin and consumed by the
organization. In the case of VME, only emissions produced as a result of electricity
consumption are taken into account in this section, since there is no consumption of heat or
steam from a third party.
Other indirect emissions or Scope 3: Includes indirect emissions not included in Scope 2,
and which, being a consequence of the organization's activities, originate from GHG sources
that belong to or are controlled by other organizations. Therefore, for the calculation, GHG
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emissions derived from Paper consumption, Water consumption, Professional trips by train,
plane and intercity buses, Waste production (paper, plastics and toners) and EMV chartered
bus routes have been taken into account in this section.
Following the categorisation proposed by the GHG Protocol we can determine the emissions
according to the 3 scopes as follows

Greenhouse gas emissions by scope

The annual registration of CO2 emissions allows the comparison of the impact of the EMV
activity along the years, as well as the establishment of comparisons of the emissions with
other entities, etc.
The indicators chosen were:





Total annual emissions in tCO2e/year
Emissions per employee of EMV offices in tCO2e/employee,
Emissions per employee (offices and guides) EMV in tCO2e/employee,
Emissions per m2 EMV offices in kgCO2e/m2

For the emissions per employee, two different indicators have been calculated since a part
of the employees (guides) are not physically located in the MVP offices. The first indicator
includes only the office staff and the second one also includes the guides used by EMV.
The values calculated since 2014 are shown in the following table:
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Summary table of indicators

As in the previous two years, we also added the indicators by assessing only those sources
generally included in the calculation of a tertiary sector entity, removing emissions from EMVchartered bus routes

Summary table of indicators

To better relate the evolution of EMV emissions to its activity, we decided to add a battery
of indicators related to the km performed by the buses chartered by the entity.

Indicator table

From the present analysis it can be extracted that as in previous years the most important
contribution to the total GHG for the EMV activity, with almost 70% of the emissions, are
the emissions derived from the different routes chartered by EMV, followed far behind by
professional air travel (19.55%) and paper consumption (9.65%). All other emission
sources, except for electricity consumption, do not exceed 0.20% and are therefore not
very relevant.
In 2019 it is reflected that global EMV emissions have decreased according to those
inventoried in 2018, by -4.29% (-169.04tCO2e) including all emission sources analysed.
All the emission sources analysed decreased in general, with the exception of professional
bus travel, which increased by 33.43% (+0.140 tCO2e) and the production of waste, which
also increased by 30.79% (+0.75 tCO2e). Electricity consumption was up - 59.58% (- 31.11
tCO2e), paper consumption - 18.08% (- 80.23 tCO2e), business air travel - 4.19% (-32.19
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tCO2e), business rail travel - 41.25% (-3.06 tCO2e), water consumption - 46.68% (1.17
tCO2e) and bus routes - 0.83% (-22.20 tCO2e).
The improvement of the environmental characteristics of the buses chartered by EMV to
run the different routes according to the available data (in 2018, 88% of the buses were
Euro VI, in 2019 this percentage rose to 90%) linked to a relative decrease in bus route
km (more than 9.05 million in 2018 and 8.98 million km in 2019) jointly explains the
reduction of this source.

Evolution 2018/2019 Greenhouse Emissions by source

This study has used as a reference framework the "IPCC Guidelines for National
Greenhouse Gas Inventories", prepared by the Intergovernmental Panel on Climate
Change, as well as "The Greenhouse Gas Protocol, a Corporate Accounting and Reporting
Standard" and additional sources included in the bibliography at the end of this document.
The methodology developed is as follows:







Establish the limits of the evaluation to identify the main sources of emissions.
Collect activity data to quantify emission sources.
Analyse the quality of the data and the sources of the data.
Calculate emissions using the most appropriate conversion factors.
Analyse the results and evaluate them.
Establish plans for future action. Reduction plans.
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As this is a voluntary initiative, this methodology seeks to obtain rigorous results. A
compromise between accuracy and complexity has been sought. Finally, an attempt has
been made to offer maximum transparency: when a source of emissions has not been
quantified or assumptions have been made, this choice will have been communicated and
reasoned.
GREENHOUSE GASES There are six greenhouse gases recognised by the Kyoto
Protocol: carbon dioxide (CO2), methane (CH4), nitrous oxide (N2O), the group of
hydrofluorocarbons (HFCs) and perfluorocarbons (PFCs) and sulphur hexafluoride (SF6).
To homogenize the individual effects of each gas on climate change, the emissions of the
different greenhouse gases are converted into a "single currency": CO2 equivalent. This
conversion is carried out on the basis of the "heating potential" of each gas, obtained by
comparing the effect of the molecules of each gas with the effect of the CO2 molecule (see
Figure 1).

4.2. Energy consumption
EMV's commitment to sustainability contributes to ODS 7 Clean and Affordable Energy,
ODS 13 Climate Action, and ODS 15 Life of Earth Ecosystems has resulted in 100% clean,
green, renewable energy by 2019 through Gesternova and Energía Viva Nabalia.

https://gesternova.com/

https://nabaliaenergia.com/

Annually Optimize Resources, our energy advisor analyzes the rates of each company
trying to offer the best rates, but always clean energy, 100% renewable.

https://optimizarecursos.com/es/home/
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4.3. Waste
EMV makes an efficient management of its waste through a Sustainable Management System
(SGS), an integral system based on sustainability and directed to the improvement of the
environmental performance in the company through the recycling of all the waste produced in the
office such as paper, toner, batteries, plastics, mobiles, electronic equipment, plastic caps. In
2019, 1,600 kg of office paper has been recycled. We remain committed to the 2020 target of
reducing paper consumption to close to zero. We have also recycled 26,751 kg of plastic and
139 toner units and 71 electronic equipment (PCs, screens and printers). All waste has a
certificate of proper use of recycled material through municipal and private recycling companies.

4.4. UNITED NATIONS CONFERENCE OF CLIMATE CHANGE
(COP25)

We would like to make a special mention in this Report to the United Nations Climate Change
Conference, COP25
From 2 to 13 December the United Nations Framework Convention on Climate Change (COP25)
was held in Madrid, in which Europa Mundo Vacaciones played a very special role in 3 events in
which it participated:


EMV at COP25 example of sustainable tour operator. EMV was called to represent the
tour operator sector organized by the WTTC in which a debate table about the tourism
companies and the actions against the climate change was developed.
Berend Christian Director of Corporate Planning at EMV explained the different measures
that the company has been applying for years so that its activity does not have an impact
on climate change.
https://www.hosteltur.com/lat/133182_europamundo-en-la-cop-25-ejemplo-deturoperacionsostenible.html.
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EMV is one of the 11 Spanish companies that join in the COP25 to the most
ambitious climate initiative of the United Nations "Business Ambition for 1.5º C, a
campaign that aims to encourage the commitment of the private sector to reduce
their CO2 emissions and thus limit global warming.

https://www.20minutos.es/noticia/4082142/0/10-empresas-espanolas-incorporaraniniciativaclima-nacionesunidas/?utm_source=whatsapp.com&utm_medium=socialshare&utm_campaign=mobile
_web
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EMV participated in a meeting "COP25 speed dating: your appointment with the
news of the Climate Summit" organized by Factor CO2 in which several public,
private and supranational organizations attended.
https://www.factorco2.com/es/factor-co2-realiza-hoy-el-evento-cop25-speed-dating-tucitacon-las-novedades-de-la-cumbre-del-clima/noticia/6738



During the 14 days that the COP25 lasted in Madrid in the EMV offices there was an
initiative that was to wear during those days a t-shirt with the 17 ODS in the front and in
the back the logo of the COP25. 34 EMV volunteers participated.

Europamundo staff
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5. Anti-corruption. Ethics or integrity in the
Company?
Current context.
In barely a year the countries of the Council of Europe have gone backwards by almost seven
points in compliance with anti-corruption recommendations made by the experts of this panEuropean body. In the case of Spain, the result is paradoxical. The report, made with data from
previous years, shows a 0% compliance with the recommendations made.
The Spanish position is at the bottom of the European Union, at the same level as Latvia and
below Cyprus and the Czech Republic, countries with which it shared the position last year.
Denmark leads the ranking with 88 points, followed by Finland and Sweden, both with 85 points.
The EU's major powers are well ahead of Spain: Germany and the UK are rated with 80 points,
and France 72. And although Spain is slightly ahead of Italy (58 points against 52 for Italy), the
report notes that the country is making fairly positive progress with its institutional reforms, "more
advanced than Spain's", and has grown by 10 points from one year to the next. "An economy like
the Spanish, which is among the top 15 in the world, should not be below 70 points if it wants to
maintain its image and competitiveness," warn the experts at Transparency International.

Organizations implement a system based on ISO 19600 to ensure that their legal risks are
properly addressed. Especially because organizations that fail to demonstrate compliance with
the requirements of this standard can become suspected of engaging in practices outside the
law, not to mention the possibility of being investigated by government agencies.
EMV is determined to implement a Risk Management system model according to ISO 19600.
ISO 19600 is based on the principles of good governance, proportionality, transparency and
sustainability. In general terms, organizations can adopt the standard only as an independent
guidance element or use it to complement other standards or management programs already
implemented, such as quality management.
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In short, the standard will bring the following benefits to EMV:








Simplified and already known approach since it has already implemented other
management systems based on ISO or ICTE standards.
Incorporation of critical elements from other standards, accepted in a flexible way. o
Opportunity to create a new way of visualizing the business.
Demonstration to regulatory bodies of the organisation's alignment with government and
international compliance standards.
Easy adaptation with a risk based approach.
Implementation of a compliance oriented organizational culture as a general rule, applied
in all the contexts of the organization.
The proposal of ISO 19600 is to contribute, in a structured way, so that in EMV better
organizational processes for integrity in corporate decisions can be constituted.
The development and incorporation of this risk prevention program and the creation of an
ethic oriented culture will help the organization to maintain the reliability of Compliance.

To meet the requirements of the EMV standard, the following measures are being worked on:









Drafting of an anti-corruption policy and manual with special attention to bribery and related
offences in the existing criminal risk manual.
Communication of policies and manuals to stakeholders starting with employees, partners,
collaborators, investors, external consultants etc.
Appointment of a compliance officer to manage the anti-corruption programme.
Specific training of managers and employees in compliance and anti-corruption.
Risk assessment and analysis to be able to determine relevant risks and potential for
corruption within EMV
Appropriate and proportionate measures to ensure that the organisation and its employees
have sufficient controls to reduce the risk of corruption.
Appropriate control mechanisms to ensure that employees comply with the anti-corruption
policy e.g. a policy on gifts and entertainment
Implementation of a communication channel that will allow reporting of non-compliances
or doubts at any time. This channel is secure and ensures that there can be no retaliation.
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Structure of the GRI Standards
Indicator Description

Page

GRI 102: General Disclosures
1. Organizational profile
GRI 102-1 Name of the organization
GRI 102-2 Activities, brands, products and services
GRI 102-3 Location of headquarters
GRI 102-4 Location of operations
GRI 102-5 Ownership and legal form
GRI 102-6 Markets served
GRI 102-7 Scale of the organization
GRI 102-8 Information on employees and other workers
GRI 102-9 Supply chain
GRI 102-10 Significant changes to the organization and its supply chain
GRI 102-11 Precautionary Principle or approach
GRI 102-12 External initiatives
GRI 102-13 Membership of associations

9
9
9
9, 10
9
9
9, 10
9, 10
11, 81
11
11
12,13, 17, 18
17, 18

2. Strategy
GRI 102-14 Statement from senior decision-maker
GRI 102-15 Key impacts, risks, and opportunities

14, 15
15

3. Ethics and integrity
GRI 102-16 Values, principles, standards, and norms of behavior
GRI 102-17 Mechanisms for advice and concerns about ethics

44 - 48
48

4. Gobernance
GRI 102-18 Governance structure
GRI 102-19 Delegating authority
GRI 102-20 Excutive-level responsibility for economic, enviromental, and social topics
GRI 102-21 Consutling stakeholders on economic, enviromental and social topics
GRI 102-22 Composition of thr highest governance body and its committees
GRI 102-23 Chair of the highest governance body
GRI 102-24 Nominating and selecting the highest governance body
GRI 102-25 Conflicts of interest
GRI 102-26 Role of highest governance body in setting purpose, values and strategy
GRI 102-27 Collective knowledge of highest governance body
GRI 102-28 Evaluating the highest governance body´s performance
GRI 102-29 Identifying and managing economic, enviromental and social impacts
GRI 102-30 Effectiveness of risk management processes
GRI 102-31 Review of economic, enviromental, and social topics
GRI 102-32 Highest governance body´s role in sustainability reporting
GRI 102-33 Communicating critical concerns
GRI 102-34 Nature and total number of critical concerns
98

14
15
15
15
15
15
15
15
15
15
16
16
16
16
16
16
16

GRI 102-35 Remuneration policies
GRI 102-36 Process for determining remuneration
GRI 102-37 Stakeholders involvement in remuneration
GRI 102-38 Annual total compesation ratio
GRI 102-39 Percentage increase in anual total compesation ratio

15,16
16
16
17
17

5. Stakeholder engagement
GRI 102-40 List of stakeholder groups
GRI 102-41 Collective bargaining agreements
GRI 102-42 Identifyng and selecting stakeholders
GRI 102-43 Approach to stakeholder engagement
GRI 102-44 Key topics and concerns raised

73
76
73, 83
73, 74
79, 80

6. Reporting practice
GRI 102-46 Defining report content and topic Boundaries
GRI 102-47 List of material topics
GRI 102-48 Restatements of information
GRI 102-49 Changes in reporting
GRI 102-50 Reporting period
GRI 102-51 Date of most recent report
GRI 102-52 Reporting cycle
GRI 102-53 Contact point for questions regarding the report
GRI 102-54 Claims of reporting in accordance with the GRI Standards
GRI 102-55 GRI content index
GRI 102-56 External assurance

19, 20
19, 20
5
5
5
5
5
5
5
100
5

GRI 103: Management Approach
GRI 103-1 Explanation of the material topic and its Boundary
GRI 103-2 The management approach and its components
GRI 103-3 Evaluation of the management approach

19, 20
19
19

GRI 200: Economic
GRI 201: Economic Performance
GRI 201-1 Direct economic value generated and distributed
GRI 201-2 Financial implications and other risks and opportunities due to climate change

7
17

GRI 202: Market Presence
GRI 202-1 Ratios of standard entry level wage by gender compared to local minimun wage 53,
54,76

GRI 205: Anti-corruption
GRI 205-1 Operations assessed for risks related to corruption
GRI 205-2 Communication and training about anti-corruption policies and procedures
GRI 205-3 Confirmed incidentes of corruption and actions taken

99

98
98
98

GRI 300: Enviromental
GRI 301: Materials
GRI 301-2 Recycled input materials used

89, 90

GRI 302: Energy
GRI 302-1 Energy consumption within the organization
GRI 302-4 Reduction of energy consumption
GRI 302-5 Reductions in energy requirements of products and services

91, 92
90, 91
90, 91

GRI 304: Biodiversity
GRI 304-2 Significant impacts of activities, products and services on biodiversity
GRI 304-3 Hábitats protected or restored

34, 35
34, 35

GRI 305: Emissions
GRI 305-1
GRI 305-2
GRI 305-3
GRI 305-4
GRI 305-5
GRI 305-6
GRI 305-7

Direct (Scope 1) GHG emissions
Energy indirect (Scope 2) GHG emissions
Other indirect (Scope 3) GHG emissions
GHG emissiones intensity
Reduction of GHG emissions
Emissions of ozone-depleting subtances (ODS)
Nitrogen oxides (NOx), sulfur oxides (SOx), and other significant air emissions

88
88
88
89
90
92
92

GRI 400: Social
GRI 401: Employment
GRI 401-1 New employee hires and employee turnover
GRI 401-2 Benfits provided to full-time employees that are not provided to temporary or
Part-time employees
GRI 401-3 Parental leave

55
76
55

GRI 403: Occupational Health and Safety
GRI 403-1 Workers representation in formal joint management-worker health and safety
Committees
66
GRI 403-2 Types of injury and rates of injury, occupational diseases, lost days, and
Absenteeism and number of work-related fatalities
66
GRI 403-3 Workers with high incidence or high risk of diseases related to their occupation 66

GRI 404: Training and Education
GRI 404-1 Average hours of training per year per employee
59, 60, 61
GRI 404-2 Programs for upgrading employee skills and transition assistance programs 59, 60, 61
GRI 404-3 Percentage of employees receiving regular performance and career
development reviews
59, 60, 61

100

GRI 405: Diversity and Equal Opportunity
GRI 405-1 Diversity of governance bodies and employees
GRI 405-2 Ratio of basic salary and remuneration of women to men

51, 52
17, 54

GRI 406: Non-discrimination
GRI 406-1 Incidents of discrimination and corrective actions taken

76

GRI 408: Child Labor
GRI 408-1 Operations and suppliers at significant risk for incidents of child labor

70, 71

GRI 409: Forced or Compulsory Labor
GRI 409-1 Operations and suppliers at significant risk for incidents of forced or
compulsory labor

71

GRI 410: Security Practices
GRI 410-1 Security personnel trained in human rights policies or procedures

71

GRI 411: Rigths of Indigenous Peoples
GRI 411-1 Incidents of violations involving rigths of indigenous peoples

72

GRI 412: Human Rights Assessment
GRI 412-1 Operations that have been subject to human rights reviews or impact
assessments
GRI 412-2 Employee training on human rights policies or procedures
GRI 412-3 Significant investment agréments and contracts that include human rights
clauses or that underwent human rights screening

73
73
73

GRI 413: Local Communities
GRI 413-1 Operations with local community engagement, impact assessments, and
Development programs
67, 68 69,70
GRI 413-2 Operations with significant actual and potential negative impacts on local
communities
67, 68, 69, 70

GRI 414: Supplier Social Assessment
GRI 414-1 New suppliers that were screened using social criteria

71
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Turning to each other
There is no power greater than that of a community that discovers what does matter.
Ask yourself, "What is possible?" and no, “what is wrong?" He keeps asking.
Be aware of what matters to you.
Assume that many others share your dreams.
Be brave to start a meaningful conversation.
Talk to the people you know.
Talk to people you don't know.
Talk to people you've never spoken to.
Open yourself to consider the differences you find around.
Let it surprise you.
Values curiosity more than certainty.
It includes everyone who cares about working at what is possible.
Recognize that everyone is an expert in something.
Assume that creative solutions come from new connections.
Remember, people whose history is known are not afraid.
Authentic listening always brings people closer.
Trust that meaningful conversations can change the world.
Trust in human goodness. Stay together.
Wheatley, M. (2005). Surging to one another: Simple
conversations to restore hope to the future (p. l9). San
Francisco: Berrett-Joe hler Publications, Inc.
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